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PACRAGING PERSONALITIES 

A. K. SHRIVER 

In 1874, Mr. Shriver 01 Baltimore 
invented the clOled. aleam.pr ... 
lure, high temperature method 
01 pacldag preterved looch lor 
commercial \lie. 11111 develo~ 
mentlhorteDedthetimerequlred 

for eUect1ve pruceu1ng, and at 
the MlDe u.me reduced. acddeDtI 
and I)101lage to a. new m.J..nlm.um. 
It W41 another major ttep for
ward in lood packaging. 

EXPEDIENCE. Just as Mr. Shriver sought to improve upon an important 
phase of packaging in his day. so too does Rossotti seek constantly to perfect 
new methods of packaging. distribution. and merchandising-three vital areas 
of marketing today. Indeed. the Rossotti Lithograph Corporation is far more 
than the name implies. No longer is it merely a producer of colorful folding 
canons. lables. wraps. and packaging specialties. Rossotti today is • Total 
Packaging Service, offering valuable and diversified assistance in all fields 
of modern marketing. including merchandising. market testing. inventory con
trol. on-package promotions. and the Rossotti Econ-o-mate Packaging Equip
ment. specially designed machines that "ffect safe. secure. bonded closures of 
printe.d canons at a r~markably rapid rate. All this. plus the economy and 
fleXIbIlity of our combination-sheet runs. are surely worthy of your funher 
investigation. No obligation. of course. 

FOR BETTER MERCHANDISING THROUGH PACKAGING 

ROSSOTTI LITHOGRAPH ' CORPORATION 
Executive Offices: North Berge~, N. J. 07047 

ROSSOTTI CALIFORNIA PACKAGING CORP. 
San Leandro, California 94577 

ROSSOTTI MIDWEST PACKAGING CORP. 
Evanston, illinois 60602 
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Source of America's 
finest durum wheat 

TIII'I', ' i ~ L!1I111 1 "" :1, "11 fu r " ' -: 1\ 1' ,\ III h, ' 
;. ma jll! f:wIH\ II! rh, · THrllm),! _.nd ,h·· 
lnlt11111111 ,,1 , I u lu m , ' I ."l ud-, Th, · 
dtlI"L 1l1l \\ h" ,11 li. ·to! . lIt \ 01, ' II 11:,1; 011 :, 

11 111" t ' 1 h, ' \.1111- " t' .\r ll' " I ... , ' · ,jur um 

1'1'111' i ~ j.! l'u ',\ 1\ 1'''1'111 1 h, ' h, ·" ,1 OI!' 

l'I ' avp~' 1 " I L lll lr ~' _"" IlL ;.!' Thl -

111"1,;1,1. \\!J, ': ,I· rwh 1:111.1 .u\,\dl'·' tl ... 
" ":I\" Y 111111 .. 111 :11 _,,,,, ,t:d iz,' III lh., 
lIlillilll! II! :-:1'1111,1111:, :11101 Ir Ul' lI1tJ 1!ull l' , 

I tu r u111 1. lIIqlll r tanl 111 I" ';, \, ,'y . 

111'1'1"';"'" ;!n':11 :111"11111'11 111111, . 111111. 

I illl'\" "f 1 ', -: ,\ I'Y :11'1 1\ II i," 1'1·1.11, ·01 III 

IllI' ),!11I \\ ill)!. ,'llr: IL!",' l an-I'IIr1 :diLl l l. 

1111 'I t·h:ln. I I.illl! alU 1")"1 w,o··III\! "I ,"'j ",,1 
),! rain •. I" ': I\\'Y II:,. ",In-:lllllill",j and 
1'llIl l'dill;,II.d II ,~ l'lll'rat illll ,~ ill t hi~ 1'1,111 -

1,1.,:\ I' I I ~I II"- - I" 01,·11 \ " , 11\1' III1.!h,·- , 
..tlklO' lI' ·,\ , 

I" ';I\ " ~ oIl°O 'l. l t ' · ~ 0111 111 11 1 111111 - ,II 

I; r:.nol F"d .. -. \, "111 11,.1,0' ;1; ~1I-
1,, 'n ' l!. \\ 'I-""n -lIl : .,11·1 t: lllf:tl " . ;\ ,.\" 
Y"ri;, 1" '; I \ "~ 10'1"11 1' \ II II ~ 1011 11'1 . . .. 

I' hi '''' 1,1" '1\ .. 01 ( r OltH ~tnl ~ t'a;1t ,·1 .. -
\ all, ... I'H":.I",1 ;11 11 ..... ... ·:.· I,nool ,w illl! 
lh , . (,n, ' . 1 1\l1,' ;t! ;11 Ih,· \\11 1' 101 . 

l"'a\'t .~ '. ,"1,.1 tnillllt!! " : I], ; tI'lI ,\ t.~ 
'ill,llInl h UIl,ln ·,I \,,·I!!hl . a ,Ia,\'. 1Il11l'h 

Ill' i1. "I' ,'IIIIt'"", It 1 dun lll1 , 

\11 \\ IIIl,],·1' .p:ndl, ' l l l did 111:11'01' 

n,"i 1II:11l111:"'IIII'''I'' h:,\' I' 1'111111' III n,ly 
ml,.1 11t':t \, 11 ~' I'" 1 " '; ' \ ' P,\ ' 1,,1' , h"lr '11Ia1· 
tt~' dllrllt1l1U',,,hwl •. . '\nd 11 ,tll.tal'ts 
' \\ ; IY IIltl III 1' 1': ,\\1 :, 1 '111' :-; 111" ' , 

~ 7l'/ida6 DU RUM PRODU CTS 

1I .• , •. t~ "'J'W' 1 , n , ( ~",m .,l<t . ·ulu' ~' Ull'( f \ . 1t ,,,,,·\,II \ 

'~JUf,:U:' ,""I~\D~~,'.:":~::I ,';~I.' r;~: I:.~ ~~~.IO(U; ' ;t':~l.; n.~ ~O 
1\ 11". y!t.,.\ \II f' .. '.rt CUII'L'III, ,,,,, ,..,,,,,n,1 & ••• 11 C\I LI' 

PEAVEY COMPANY 
Flour Mills 
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Macaroni Makes 
Your Party Menu 

11.,1'., is ;. lu·w jtd l iuj.! lIa/lo\\" : , '1I SUI)' 
Ill'" ~h ' l1u : 

Mauton! In II Cauldron 
Colo Slaw 

Cldl!f In Apple Cup. 
Glng!!r Jack O' Lantern Cookies 

'1'1\1' l't'I'iPI' ror :o.1i1t'liruni in a Cauldron 
~ "I'\· t ·.' II 10 l:! : 
" ':,],I" ~ IJO(ln .• ~ : II ! 

4 10 II quml~ huiliul! \\'"ll'" 

4 ('lIp .' IJ·III,I "llu,\\' Tnlll'lll"llui 

I, ,'up huttt'r Ill' Illal"l!al'illt-' 

'. 'a'dl'~ IlIJIIIJ .' tl uu!' 
'I ('up.< ('hil' k"11 ~tllt'k or huuillon 
:! li·w~ . 1 '111\ ~ IUlna11l IIa~h' 
'I t' Up~ milk 
Ii l' UI)~ j.!rllted CIlt'ildal' dWI'."!' 

",I IUIiI 11 : JluUnd~l 

('UP ~ )jt'I'11 )lith-II ripe lllin'~ 

:! t' ull ~ IIk.:,1 l'hukl,.1 t"hil"kcn 

I\dtl :! IlIhll '~ "'I!IIi ~ ... :.11 10 r:,pidly IIIJlI. 
inl-: W',h'l". Gr;uhmlly ;1I1t1 \n:IC'ilru ni ."" 

ClaHic lOlogllo_ 

lIml \\'lIh ' l" t·tllltinll" .~ til huil. CIluk UII-
1·1I\·,·"I,d . ,':II1'r illt-: 1I1'('il f iulla lly , IInlil 
!t'nd"I" Drlllil in ('lI lauIiN. 

:0.11 ,11 \'lIlIt' I', ""'l1tl in 1111111' : ~r;lIlually 
.. tid dlit'kl'l1 ~ ltll'k. IHilliitu paslt' "III! 
milk , Cllllk ol' ,' r lu \\" 11l','I , ~ tirrinl-: ('tm. 
~ Ialilly, IIntii ~lil-:hlly Ihkk('I1l'ti . Atld 
dll" :H' ;11111 1'lIok until t'/lI'l'~I' i ~ IIwltt'd, 
Adtl IIli\"t' ~, dlil'k"1\ itnll 11\;II'al"lllli : mix 
\1'\,11 ;1Ilt! IlIrn intn " ~n'u ~ l'd -I '111iI!"1 
t' a ~I' I ·II1t· . Sjll'lnk ll' with addiliUllII1 
dlel'H' , if cll'~ in·tI . B .. klO ill IlIl1d., .. :tll' 
1I\'t'll 13r,1l J 3rt III -1;'\ lI1itlllll"~ . 

S'!I'\'" in ht';l\',\'·~mlg " \lol Ill' kcnl,' fOI' 
a \lull"wc'I'11 alll\t1~ !lh cl'I" 

Winning Candidate. 
Pllliltt'al 1I:lI"Ii,'~ arlO pUllinI-: forlh 

IIwir hlOl'1 , ' lIor! III l'i1'l'1 till' lJl's l m;lI) . 
1';1 ~ la prlldUrl l' proplJ~ lO ,UI :IWC~tJl1ll' 
Iri'l II! t·:tndid" IN: r.. l al':tmni. SjI;t/:lll'lli, 
;mil E/:/: ;-'; ol.), l1l' ~ , Till')' ull cr till' Iwsl in 
lIulril lllll , \·;,ril: I ~· , \'l' r~alilil~' lind J;uar· 
;1111"" 11 h;,!unt'l,t! hUtll:l'1. Xu, unly Ihal . 
tlwy t;1 ~ I I' /:uuti ;lIIeI luuk guod. lIIlIl 
"\"'I"yh"dy I U\' l'~ Iht'llI . 

Tlll-il' ( 'UlWNl i cfI{'l ' rul' 1111 1< , 
"1'1111' 1'01:', ' WI!h whit-h 1Ilt',I' 
part-,I ;,llI'ml ,11111 Iwalt 'd I II 
l'l ' r\' illJ: makl " 1111'111 idl 'ill to .. 
fill' 1,11'I' tioll 1H ~:hl \I,u 'III 'l' 

Sluril'l', rC" III\'~, IUIII Ilhul ltl-! ! 
hl' illl-: !'l'nl I .. l',nuht,,!It ,tl r"''' 1 
lIi ~ I ,< ~ Lldl 11 :' 

Gi!~' II"1' :\!;,. ldIOX "I XI'\\' ~p ' l p , 
prl ~ t, A .• l'UI' ihl illl1 : 

CI'dly 111'1.I\"II ~ I'III1 ' , A ,<:"" 'I ., I, 

Zulila Vint't'1I1 \\'aln'l! "I 
CIIOI ... ' DOIilil" : 

ElI'anul' ~, .' "r \\\' ~ldll' :' '' '1 
LUid r\1'W~ IJ ,rP : I'~ : 

Ju:m O'Sull l \ ':lII , Kill/: ~\'allll ' 
Alin' DI'n h"lT. KinJ.: F.'alun'._ 
Ell .. Eh'in , :-\"\\' York !Jail,l' :. 
011 .. 1 Crand all. Cnpl,·)· Xl'\\' ~ ~ , 

J" ,lIInt' 1" l'I'TIl. Unilt'd "lb . 
IWlillllal : 

:\lal"Y "l" .IIIt·. Clm·a:.:u Trihu n. 
S),I\'i" W llltlll' lIullllllln',\". 1\ 

Clull' S,\"I11II(';III': 

Chri ~ l i ilf . Sd"I1I·,· " lunilur: 
;,nd rna ll ~ ul lt, ' r:' , 

Moco'a"i Cobbeuo Salad-

LOIOUn!: b, a Landil ldo! Volo 10, MonlClI ' 

; " 

MACARONI WEEK-a national publicity effort for macaroni products 

~ , Ih!:lti with Slwlfed Peppe"
Speghdtl Swnp, the Hotion! 

· -adlc. Romenaff-

Spoth!:ttl with lamb Sellt-
Sfloghelti _ Ekelien Uigh' Winn!:'! 

Heodkl EI!:cld - U"onimeull,! 

Moeo""i olld Ch!:!:,!: .. ith Ol •• u
Moeo"nl. th!: Pcopl!:', Chaie,! 

Mljor Markoll 

M Markol Newlpapen li",' n " 
' !II""l' rcll''' .< ,, ~ .• '011'11 wilh it 111' \" 
,,1·II·hill.' plll"lJl:raph , 1"1 ,, ' 11" '-

~ an 1 1t ' ~ l'hl' ~ " .. 1"1' .-UI'I,It,·d 1111 all 
t· ~ ( t' ba:,b III nl'w~ papl'r Illiul I·,h · 
hI! :! I:! .<I amillrtl UHll"kl'llII~ IIn'a~ , 

N. " ' papen and Wire Sorvlcel itll(l :1 
" f ( · lIhLlI1IJi.< I~ ;In' 1't" 'l ' i\"ilH! ~ llIr' 

, . ,, ~ ;111.1 ;11\ a .< ~II"IHlt'lIl "f ih'll1 ~ 

' .. rhlli 11I'I"lul'l ~ " ,ui IIII' WI'l'k 
II !, ' p"llil-:hl 1111'111 . 

Color 
II"\\" l'ullll' phIlILlcn'II!t l' h ,I\'I' ","'11 
.. nd an' IwinJ: plm'"d w ith rll' lI l 

td: II'hlts.' I \l"W ~P"P('I'~ \I ~" ""1",, 
' , ,,, l "' I I·Ill'il'~ . 

Smull Town WC!ckly and Dally Newl' 
papus, ~ lIm" 1:1110 III lIulIIl.t~ r, WII h tIl ' 

o( IIIIII.H, I'JM: 

lal 1' lInl lallllll til 1:!,III1U.UIIII. ;, .... h" II l t-: 
.". 'n l :, htH·k· ' , lId,whl"· phll\II \\"1lh ~I""y 

I,nd rt'l"iPt'S, 

Tho Llbor PrC!u. lam pllhlll'all" l1 ~ 
\\' 1111 (' IITl1lallllll IIr 1\.111111.111)11, ;,It' r, ·· 

' ·"I\"illl-: mali'n,l! "II 111,,,· .. 1"11111, <P:'I-!!t" It , 

and "t-:J: 1I11,I(IIt,~ 

Conlumer Mlgllinel 11:1\'., 1"'1'11 ,,1"1"1, 
.,d III Niitilllwi :\lat·;tI""nl W.·, ·k aud en' 
courlgl.'d to fealurl.' macaroni products 
In Ihelr food Iloriu In fall Issue., I", 
rlll"Hlatiuli. !"1'I·i".·l' ;md pl', ~ hl\'1 ;In' ~up' 
1'11 1.'11 wlll'rt'\'cl' n,,\·dl,II . 

Cooperallvo Publidly hal beon 10' 

Uclled from pUblldll1 who promole 
rll, ~ 1 jlnl(lu t' l ~ ""Hlp;,liJ,I,' wllh lI1i1 l·,.· 

""Ill 'I'hl 'Y 11:1\"\' 1"'1'11 IlIr"nm·.1 IIr x .. • 
111111,,1 :o.1;,,·al""l11 W.·.·k ,11111 1I!"J:.,d I" 

jlal"HIIIJaIi" Ih't"il" " ,11111 111"",IIlt'1 alt · 

-"l'lIlwtl 1" IllI'H' "''' 'III ·n , ll l1 :.! ll lI lo \t I"l" 
, , ~ Iwclh-d Ihl""I-!II .. u l \ h, ' .\"\ '. '1 

To Television, 1 w" f< ' h ';, ~. ,~ ,·,It'll 
\\" I,h .. ,_1'."·,,,1 "'l lpl . 1I ,, 11' · " l lh ·~ ,", II ' " 
III "IIII 'l"l alllll1t-: llil l ·,· 1""' 11 III"I ·p" ,,·d 
T!II'I' a i'" 1" 'Ill/: , ""p llt'd \,. d"IW, " , II ," 
I"I"~' "I :!tlll <Iall"" , ,11"1" .. 1111" , '111111"".\' 

To Rldlo, I" 1' ;"11,, ,'''1 11 11 11"11''' '''' - "f 
U:,I' ._1;,111'11 > 11:11 1','111'1111 ,. 11\, ' I, ·! , ·: , - ' "' 

, ,;,dl 1\"1111 " ,, 'l'Ipl a,,,1 "" " 1"" '''1" ( .. ,·d· 
lilt-! if "1,,\\, ,1 an' 1" '11t 1-! - lIlIpl l"d 

Dhk Jockoys, ~ IIII II' ~II(I III IHIIIl I ...... 

wdl n ,,"'I\'\' 1I 1O ,\'a l",1 1 .1 •• , .1' 1I1:,Io ' 1"w l 
\\"hll'lt 11,,· .1' I'an H_" I," .\" ' 11\1,· dun nc 1111' 
wl" ,k 10 al"1'1 \111'11 ,11 11 1" ' 111'1 " ., ' h""I1 ·. 
:,1 \\"IIrk , :,1,,1 " n 111<" h l chwa~ - I .. Xa, 

""lwl :0.1;,, ';'1"" 111 \\' \·, ·1, 
5011 Nallonal Mllcaronl Woek. Nation, 

il l Mauronl Week will 1 011 lor you. 
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Til!; Mr\CA!{U!"1 JoUItS\L 

American One 

DEMACO· 
The dependably designed Long Goods Continuous Line - gives you 

all the extra features not found in any other line: 

* PRODUCTION - Up to 2500 Ibs. per hour 

* PRODUCT _ Smooth, golden color and dried straight 

* SANITATION _ The only walk-through dryer for maximum cleaning 

* MAINTENANCE - Only 2 pk" up and transfers Minimum downtime 

* ',TICK CONVEYOR - Patented, visible, pressureless stick return 

. * ('OWER _ Heavy duty DEMACO main drive 

Call or write for details. 

DE FRANCISCI MACHINE CORPORATION 
46.45 Metropolitan A'Je ., Brooklyn, N.Y. 11237, U.S.A . • Coble: OEMACOMAC • Phone: 212·386·9880 

Western Rep.: HOSKINS CO. P.O. Box 112, Libertyville, Illinois, U.S.A. • Phone: 312·362· \031 

-
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The Fine Art of Italian Cooking 
W ~I?~ ~:~id J!utltl (" "ukill)! wasil', an 

,III. ~ul till' Itllh:ms. TIll'v I"ille it 
11._ hi.:h a .~ ~1Il'h nllwr lIatiulwl ';'l'll~lIn.~ 
:ts mmk und l\Iid1l'lun~!l'III_aml ~J>I'1H 1 
JtJ.~ 1 ;(1)(1111 a .~ lIIul"h lime "I"I'iltinJ: ('uli. 
Iwry lllilSII'rpil:t' l'S . 

'fill' II'.ulitiull tlr gUild l'ating is 1111. 

hwkc!I\ Inl/l1 Uum;1II da)'s: till' HJhjl,t'l~ 
uf 11ll' Cac~a .. ~ WI' ft· 1l1ithillJ: if /lUl 
lIulnhlc hU.~ ls. and lI'il" dl'sn'mlunt s 
have 1l1'\'N Iusl Ih.· ',:ul'h. Sinrt' l'Iils .• k 
IInu~~, lIuliuli l'uukh.: has hCI'/l expo!"', 
t !t1 al,l U\'N 1Ill' ww'td: Fn'Ill'i1 ('!lukinl!. 
C"," J/l slunt'l' . wuuldn't h;n'!,' C' .'dsll'd 
wIthout Catherine dl' Ml'dki, who 
wuuldn', !t·a\'., Flurt'lItt' to marr\' Henr\' 
II \\ ' i!huuI hrillAln l! :,lung Ill'r Im:/1 l'hd;. 

T,hl' mlJ~t ren'n l dlilJlll'r in the in lN
IllItlllllilll'S('hlU1~l' is tr;m :<.Athmtil'-U~ 

Anll~ ~il';III~ hu\'l' mndl' .:uud IIl1lill~ 
('IMlklll/.l IJ)' far lJur fl"'orih.' ruud hnpurl . 

Happily fur l·rl';ll i\'l' l·uukz;, Ihl' 1t,Ilian 
trail.il.iull 1111 :< far ilion' III il lh:m IIIl' 
fllllllllar l "l ~ t a and pinn. Thl' l"ui§im' i ~ 
l'ulJlll', 1'IJphistil·a led - 'lnd clukk .u nd. 
ea ~y, wilh Ihe 11l'11) of l;upI'rJnilrkl'l 
~ hllrl"uts . 

Dilllll'r wilh un haHun un·l'nl ~ 1:l r l ~ 
\\·.,h ti ll' UUIlll'lltiL- ingn'dil'nl~ : tlll'n' 
a'·e h i/.l di'rl'l'l'lIl· l'~ hl,tween Arnl"rll·'111 
and HiLliun Ir;lditlun ~. lind uflt'n "\·1'11 

tht, m/.:n' dil·nt ~ an' dint 'n'nt. 

IU 

:"-:kdy \' Illiu/.lh, ItMlay\ :o"lIphislil·,Ih'tI 
!< 1I1)l'I"IJJa.· kl' l ~ ulfN a willi' \' ''l"i t' l\' ul 
Ita li lll\ in/.:I"l'dil'IlI :<: Ihl' Il' :Hlili/.: 111:"1lI1. 
1'1"tlJ,:I'I'S!<U. at'tually IlWkl'S. 11101"(' tJllIn 
liO "dfNl'nl ~ Jll'l·ia ltic !<, frum "nlip"~1i 
tidhit~ h ) minl's tnllll', !< aLlt'c~ und 1'\·I'n·. 

thin/.: )"IIU nCI'1i 111 makl' ~'UUI" UWII. ' 
Wilh thc 11I1l/.: t·uukill/.: dUll!! bdul"t, 

l'"nllill/.:, HII you ha\·\.' I II lit) i~ mis and 
Illll,l"il. Tu lIulkl' it l'al'Y, Iry 'hi s. quick. 
t·llUkinJ,: HHlinll llIeliU frullI Ihl' I'rugrl'l" 
!<u kltl"iII'Il . Evcrything ~ta .. tl' with till' 
l',lI1: all you udd I ~ thc lmal:linatiull . 

Firs t l·uurH' : illllipa~tll, thc l'Ias~k 
Italh.Ul hlJr~ d 'lIl.'U\'rCS, l·ull1iJininJ.: li uJIn,}" 
.... h'llIterntlll'llll t;I.~ll'S with ;11I·AnU'ri('an 
l',t~C Ilf Jlh'paratiun. 

TlIkl' frolll till' I'roJ:rl'~HI (·upbultrti 
artit'iwkl'': in brim', rolled an('hO\·i t,~ 

w~th 1'lIpcr~, hlilck ,mel ~lufT('d /.lrt.t'~ 
.,h\·I'S, III ': ly TtI ~I·;UI Pl'ppI'r': , 1':"POllitl;l 

;I/ltl Ilillrinall'd IIlU ~ hrcMJIII S. I'hl(,l' cadl 
in lin indi\'idtlltl ~er \·in l: d i~ h. Ihl'n pul 
lIlJ:l'tlll'r III·l'ntcr pltltler of dl' \·i1l'd l'~/.: ~. 
n'lIlkin/.: TIlJlnu M'JriIllJto. 

Tono Marlnala 
2 3 1 1 01, can. lIallan tun I picked In 

ollce 011 
011 " vinegar .. lad dreiling 
ROliled peppeu 
Sliced lemon 
Pauley for garnish 

AntipOlto 

Preplre .alad dreiling_u si ng ..... int 
vinegar and olhe ,,11 for aulhronli: 
lIavor, Open cans of luna, Place hsh in 
bowl, leaving contents whole, Marin alf 
In dressing for leveral houu, Ipoo:"1in; 
drenlng over luna from limo 10 IImt. 

When ready 10 lerve, drain and pla te on 
plalter, Serve with roalled propptu . 
Iliced lemon. panley, Reserve du,. dn~ 
for •• Iad" 

(/J, 
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Art of Italian Cooking
(Continued from page 10, 

Soup and FI.h 

Soup ,"ourse? Fish course? Combine 
the tW(l with Zuppc di Pcscl'-mndc 
cosy by i: '.1ttlng cooking time with prc!
pm'cd Ingredient!. 

Zuppa dJ P,.ce-FI.h Soup 
2 Table.poonl oU .. 011 
3 medium onion. allced 
1 1arga gr •• n p'pp.r chopped 
3 clo ... garlic cruahed 
1 pound ny whU, Uah, fr •• h or fro. 

'In. two or mora idndl of nih I, 
pr.f,rable, 

311: cup. wII.r 
1 20'01, can Progr ••• o mlntltrona 

soup 
1 20' 01, can U,lIan p.,lad lomaloea 

1'-11 .IUpoo", .IU 
14 " .. poon frllhl., grouncl papper 
~ .Iupoon IWH' b •• l1 
\~ cup It,llan br .. d crumb. 

H ••• ollve all In larga kelU., .'dd 
onloru. gr .. n pepPI.. and garlic lind 
cook fI.,. mlnut ... CuI filh Inlo bU'.ata, 
plee,. and add 10 klllla, logllh,r wllh 
,U !'tmllnlng Ingredlenll IXClp. br •• d 
crumb., Bring 10 • boll. coyer and 11m
mer 'lfleen mlnule •• Add bread crumb. 
-Ihe dlltlncU ... ly I1allan Ihlckenlng 
Ingredlenl-and Ilmmer five mlnut •• 
more. Make. aboul eight cup" 

The Pa.la Coune 

No melll b uuthenticlllly I1ollon with. 
out some kind of pastil. For moin dishes 
or side servings, there ore plenly of 
wllys 10 be diffcrent ond delicious. To
rnnto auuces come out of the can In scv. 
eral variations; JUst combine with )'our 
fuvorile pU!:la. henl und cot. For un. 
elC pected lIoueel')'. set the sparks nylng 
with Thunder ond Lightning. 

Tuonl e Lampo (Thund.r & Lightning) 
8 oune .. 01 3 or 4 dlHerent Ihape. 01 

pa.ta 
I 20'01. can Progrello chick pea. 
2 lable'poon. grated Parm •• an ch •••• 
2 cup. prepar.d m.allell Merlnara 

.. ue. 

2 tabl •• poon. ltaUan bread crumbl 
Sail and papper at Ilita 

Cook pa.la a. package labal dlrecls, 
Drain. Hili logelher chltk pea. with 
th.lr own liquid and marinara .. uca . 
Add br.ad crumb •• threo·quartan of 
th. Parmesan ch ....... 11 and p.pper 
and cook for liYe mlnul •• , Pour mbcJura 
OYer puta and tOi' logether. Turn Inlo 
pre·warm.d •• nlng dl.h and .prinkle 
fop with balane. 01 ch.e ••• Sarna foul' 
a. a main dilh, •• r .... eight a. a .Ide 
dJ,h. 
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Enlr" 

When it comea to the moln course, 
chicken Is an international fU\'onte: 
plentiful, easy on the budget and dis
tinctively Italian when It Is Palla Alia 
Marinaro. 

PoUa AUa Marinara-Chicken Marlnara 
1 :I · lb. broU.r.fryer quart.r.d 
4 tabl.,pooM aU .. all 
V~ cup chopped onion. 
\1 cup chopped celerr 
2 larga cia ... guile. Unaly chopped 
2 8'0', can. I1aUaft paalad lomllton 
2 cup. chicken bro~h undiluted 

\1 cup Chianti 
2 I ... poons .all 

,~ taa,poon 're.hl, ground pappar 
) \oi: I.a.poonl oregano 

2 tablespooru Italian bn.c! trumb. 
12 plUItd and .lIecd rlple olh" 
8 ai, fu.nu or an, olher pula 
:) lable.poons bullar 
3 labl"pooM chopped pan)., 

W •• h chlckan pltc .. &rid dry on papal' 
10waL Siul. chicken In hc.t oU .. 00 10 
I.rg. h •• .., Iklllal. a few piKaS at a 
11m •• unlll bro.nad .11 "hr. R.mo.a 
each pltca of chlckan u h bl"Owm:. fn 
um. 011. lIuta onion. c,lnT and liadle 
'or about U ... mlnutel, "r.plng boUom 
01 pin occa.lon.II, to ItIr e!l.lc!:'.n drip. 
ping •• nd prnant burning. Add lama
loa •• broth. wlna •• IU. papp.r, oregano 
and chlck.n pltc ... Simmar. co .. rad. 
aboul 25 mlnut .. or until chlck.n i. 
tand." Add br.ad crumb. and all ... 
and cook U ... mlnul .. longar, M.an. 
whll •• cook pI.t. u plckag. label dl. 
rKIl. Drain wan and lOll will bull.r 
and pal'llay. Turn pa.la lnlo .anlng 
dilh and arrange chicken on lop. Spoon 
.ome of Ih •• auee onr Iha chlekan and 
IIna Iha r.malnder In a bowl. Ma.Ir: .. 
four ""Ing •• 

. ., • . • 'C'" 

.' ' ~ " .... ,,: ;'''\1 ,,' ' . ' , : • .!l !"-._,, 
'] ' ., .., ~ , 
. 1., .... , 

O' ... r •• Conlinanlal Slvt, 

Top II all off In Conlincntol , Iy ", wilh 
lrull and cheese and a cup of Iil l' Imina 
clpres.so coffce, cosily uvoilabh· In In. 
stant form, to round out Your eil " hal. 
ian dinner, Now lean back and ' ilY II 
the well'latlsfied Hnllans do, ;,f ler I 

particularly talty dinner: MCI'\'i;:UOSO! 
As a maUer of foci. whcn It COmc. lo 
pralalng the talented cook, mctei, 
"marveloUI" may not be good enl/ugh. 

Spaghetti Sauce Cont •• t 
The Chicago American nnnoum'cd on 

Augult 15 a Spaghetti Sauce Cont~,.tlo 
tun lor a month Iponsored by "'Vlre', 
Night Out." 

Flnt prile wal to be a year's luppl, 
of Ipaghettl plus a night out on the 
town at the belt Italian re.laurant In 
Chicago (this could be another eontes!). 

Second prize was to be a pair of 
tickets to the play "You l~now I Can't 
Hear You When !he Water'. Runnine," 
starring Bracken at the Blackstone 
Theatre. 

Panel of judges InclUded Eddie 
Bracken, WIND radio stnr Blil Dcr,. 
macaroni maker Frank Denby Allen, 
nnd the popel'" home economist Mary 
Martenson, 

Am .. ieall Ch •••• F •• tiyal 
All varieties 01 natural American 

cheeses will be leatured by the Ameri. 
can Dairy Auoelatlon'l Fall Chct'st 
Featival lIeheduled to run from Scptcm' 
bel' to Decembcr. 

The October luue of Family Cltde 
and Redbook magazines will ho\'l' \ 11'0-

page, lour·color ads featuring ch_csc, 
ond serving lugge.tlons. Polnt.of .pur· 
chase material includes a giont ' wo
sided theme dangler, bonnen, bool; ·cts. 

TilE MACARONI JOURNAL 

i.... d Slualdng DI.,rihutor prevenl, pro ucl 
from adhering when II nlll enle,. the 
Dry,r, Spreod, good, evenly over the 
b,lI, for more uniform drying. 

Modern Automatic Dryer gives you 
stronger, .. etter-looking short goods 

countries It wlll )'IllY to investigate how )'QU,. 
Inside this cfficlent, mod~rn I?r),er, ~emper- will proUt b), drying the IIUIILE" way. 

humidity and air clrculalton arc If/rl , 
;~~~~;tly rcgulat~d to proooce short goods ~ _____________ ~ 
or nncst quality. d' Sp.clally-d •• lgnld .wlngoOut panal. 

Oy matching tempcrature to the pro uct s 
ch to release moisture, OUIILE" Drycrs Supar.aRIc1ant Inlulallon .Iop. both 

~~~i1a bl~ to use higher te~peraturcs, thus heat and yopor 
CUlling drying timc to as httle as 4 hours Sanitary olt.tha.floor d •• lgn pr.vhnl. 
ror certain products, tondanlatlon on floor undamaal 
5 I'orv From entry to discharge, ~hc II .y .. 
an ., ' . malerlals Patantad aluminum a oy conv oduct touches non-COrrOSI\'e 

pr ly DUIIUR swingoOut panels make cll:an· Talt .. la .. floor .pota Ihon any othar 1:8 ~n easy t.uk, lind off-Ih~·n~r construe· ,han Good. dryer of Ilml1ar capacity 
lion likewise simplifics 5301lallon, POlltlva air circulation drl •• unltornlly 
'r..-dry.r You can also impro\'c your ova, Iha .ntlra wldlh of b.h 

escnt d~ing operation by inslallinQ a 
~~IlLER Preliminary Dryer in ),our rrescnt 
produttion Une, 

More than 200 DUIIUR Dryers arc now 
operatIng In the Unitcd Stales and other 

• N,.d. pracllcally no attandan,. 

Economical. •• qvlr •• relatlvaly Iltll. 
powa,. haat. or molnt.nante 

~n ( I ( VllllllllllIlll]]];) 
Complet. Macaroni 

plonl. by (BUHLER) 
Mlnn.o 01,. Mlnnelolo 55426 Phon. (612, 5"'·1'01 

lHllUHlU CO ... O .... TlON.ln5 Wat·ola ~I.d . PM'" Onlorlo .. hone 1.16) .45.5910 
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Prepare Pasta to Increase Profits 
by Beverly G. AndetlOn, Director 01 Home Economica, 

Durum Wheat Imtitute. in the School Lunch Journal. 

PROBABLY no product has been 10 

badly treated and yet remained 10 

popular over the years 81 the macaroni 
foods-macaroni, .paRheUl and noodle •. 

The palt •• have Iona been .ubjeeted 
to over-cookln,. cookln, In too UUle 
water and over.holdin,. Yet the Innate 

. ,oodnell of the product. hu kept them 
near the top 81 one of America'. most 
popular looell. 

The mystery t. why they've been 10 

badly mlnlsed. They are really very 
.Imple toodJ to prepare and they 10 
much further, ta!lte much better and 
handle more ea.lly when they are prop
erly cooked. 

Ilnorance may be the anawer. 

Mature of Product. 

First let UI conllder the nature of the 
products themselvel. Macaroni (called 
• hon. ,000.), apaahettl (called Jon, 
,goods) and noodles (corllalnlnl el.) are 
all made from D hard wheat or a blend 
of hard wheat., plus waler. The best 
quality pastas are made from a hllh
protein, extremely hard, amber colored 
grain called dUnJm, which i. lrown 
especially for the macaroni market. The 
dUnJm wheat I. milled with special 
equipment Inlo a golden-toned, coane 
product called semolina, or Into jgram~ 
ulan" which contain a higher percen
tale of flour, or into flour Itself. 

The manuracturer mixes water with 
semolina, or Iranulan, or durum flour 
and makes a paste. Hence the ItaUan 
word "pasta" which I. often used to 
denote macaroni food.. The paste or 
dough II thcn forced through die. which 
shape the products. They emerge In a 
variety ot fonns-some thin, some rat, 
some long, lome .hort, .ome tubular, 
lome lolld strip., and lome very raney, 
ornate Dnd unulual In Ihape. Designed 
for a variety at uses, rrom appetizers to 
deuerts, paato. are olwaYI a delIght to 
the hungry eye. 

The product. are cut Into desired 
lengtha and then moved to driel'l. From 
the driers they go through packing linea 
and eventually Rnd their way Into 
kltchenl and cooking pots all around the 
world. . 

Durum Dedrabl. 

Macaroni food. made from durunt or 
.emollna are considered to be the most 
dellrable becaule of their yellow-amber 
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color and becaule they hold their Ihape 
and 8nn texture better when cooked. 
No artlRclal colorin, can be added. 

Onr·cooklag Hurta QuIWy 

But over-cookln, can ruin even a 
quality product, and here I. where the 
problem Ue.. Beeause macaroni foodl 
com In auch a wide variety at aizes and 
.hapel, each dltrerin, In thlckne ... no 
one fixed cookln, time can be pre
acribed for all at the 175 product.. But 
they should aU be cooked to the lime 
deJI'H or doneneu before servin., a 
atale that the lIalian. call 'al den\e"
meanln, to tho tooth. A well.cooked 
product II flrm and chewy and yet cook
ed throuah 10 there II no atarchy navor. 
It can be teated by prelling with a fork, 
or better lUll, actualJy talUng. 

Mo.t manufacturers preacribe a cook. 
inl time for each of their product. . . . 
but no one cookln, time can be named 
for all macaroni products. So that you 
will not have to memorize Individual 
cooking time. for aU 176 different 
ahapel (and even these time. chan,e 
from manufacturer to manufacturer a. 
the thlcknell at the products varie.) re
member the al dente te.t. 

In Iplte of all of our modem kitchen 
equipment, It appears that the Ble-old 
method of cookln, macaroni products 
II .tlU the belt-bollin, water, with a 
little .. It added to brin, out the ftavor 
of the product and a little added cook
Ing 011 to help keep the aurface bubbttnl 
under control. 

Been. of 8uC'C'HI 

The setret of IUccell I. plenly of rap
Idly boiling water-one 101l0n for every 
pound ot product. Be certain that the 
water II bollin, hard before the maca
roni food Is added. Then add the prod
uct slowly 10 that the water continues ' 
to boll. Then add the product .Iowly 10 

that the water continues to boil. Cook 
only until the product I. al dente. 

A good quality product need not be 
rinsed. In fact, to preserve al much as 
poulble or the enrIchment B.vltamlns 
and Iron of the product, rin.lng Is not 
reeommended. The pieces and atranda 
.hould not lUck to,ether. There wID be 
lIU1e It any Itarch on their lurface, nor 
In the water. If the water the macaroni 
hal cooked In appear. cloudy, your 
product Is or Inferior ,rade. 

However, If the macaroni food YOLI 

cook Is not loin, to be served lmmm~i. 
ately, It il be.t to cool it qulekly with 
cold waler to halt further cookln, of 
the product while It Itand .. All rooked 
and cooled macaroni foodl can be 
warmed quickly by lmmerslnl In boll. 
ln, water JUlt before s.ervln,. 

If the cooked macaroni, spalhelll Of 

noodles Ja loin, to be further healed, 81 

In a casserole dish which requires ad. 
ditlonal cooktna, then undercook the 
palta by cuttln, cookln. time by Olll!' 

third. For example: If elbow. require 
nine minutes cookin. time, and you are 
,oln, to use them In Q macaroni and 
cheeR dlth, cook the elbowl only ,ix 
minutes. The cooking will be complel~ 
In the oven, and the elbow. will not be 
lOft, mu.hy. and overcooked. 

When holdin. a cooked macbroni 
food, either on the Iteam table or In the 
refrigerator, sUr In Q little aalad oil or 
meller butter to help prevent drying of 
the SUrfl ' t of the product. It Is besl nol 
to add the .. uce until ju.t before servo 
In, Iince the macaroni food will ah~otb 
the IIUce and more aaute w11l be need· 
ed at serving time. But, If you plun to 
freeze your cooked macaroni, .paghetll 
or noodles. they freeze very well In • 

sauce. If your kitchen faclllly Is 
equipped with a radar or convel·tion 
oven, Individual portions of putos \'an 
be frozen and quickly thawed for u~,~, 

Recent T.IJI 

The Durum Wheat In.tltute 'rell 
Kltchena recently completed 11 ICrlt·.i of 
telta cooking macaroni foods In differ· 
ent typel of equipment accordlnl! to 
manufacturers recommendations :md 
those of the U. S. Department of A~rl· 
culture. The tests prove conclush'elY 
that the belt way to cook the food Mar· 
co Polo I. credited with brinllng from 
China, II probably the way hi. chef 
cooked it-the method we recommend 
to you. U.e plenty of rapidly bollin" 
salted water-and cook onty until al 
dente. 

Happy eaUn.1 

TUB • .JACARONI JOURNAL 
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THE SALE OF A LIFETIME 
I F someone told you about a marvel

OUI lale where there were more than 
8.000 items to choose from, where the 
merchandise was guaranteed to be Pl'f' 
feet, where It was attrac!ivety and con
veniently packaged and where the 
store', margin of proHI was JUlt over 1 % 
-wouldn" you be tempted to buy 
lome? 

You should-tor thl, fabulous IDle I. 
golna: on at your local supermarkets
where food I, ,UII the beal bargain for 
your money. Actual1y, the average 
American now .pend, les. of hi, total 
Income on food than ever before. In the 
1870'1, tood took a whopping 5B~ of all 
you earned! Ju.t l'l )'eara alo. the fll
ure WI. 23~. Today, food take. Ie .. 
than 181j(, of your after-lax Income. 

When you read that the Consumer 
Price Index, Including food price., I, 
hllher than ever, keep In mind the 
balle causes-general inflation, rilln, 
COlli of doln, bUllness, higher wage 
ratel, and increased government lpend
in,. And remember, too, that although 
you pay for nearly all your food In a 
Iupennarket, the retailer himself keeps 
very little of your money. 

To the Farmer 

The lar,elt percentage of your food 
dollar goes to the fanner, who breakl 
the loll, plants the seedl, buys equip
ment and haUling, develops .klll., 
work. in the tlelds-and worrlea-about 
the weather, the 'ealon, peltl and taxel. 
Five yearl ago, the average fanner wal 
only able to feed about 2:1 people from 
hil etTor'll; today, he supplies 33 people 
with food. For hla Improved skJ1l., In
creased output, and greatly expanded 
productivity-he gets 33.8t of your 
dollar. 

Once the food I. grown It mu.t be 
.hlpped. Shipping on our va.t tran.
portation Iy.tem-a quarter of a mil. 
lion mile. of railroad tracks, over 1 Y.I 
million freight carl, and 12 million 
truck.. trailerl, and air cargo tleeta
coats you about a nickel. 

RaRnad and Coanrt,d 

Next. thc food la rel1ncd and convcrt
cd-grain. Into bread and cereals, fowl 
Into frozcn dlnnerl, bean. Into coffee 
and chocolate, milk into Ice cream and 
cake-te.ted for quality and fre.hnell, 
and placed Into .peelally deaignro con
talnera. All this elfort, plua new re-
search, has a price of ~.7t. . 

And tlnally, for a combined total at 
31.7t the whole. aler and your retailer 
Itock the food, keep it fresh and ' add 
new items to their selectIon as well al 
reorder your favorite •. 
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Certainly, the money you pay 1. a 
.mall amount for so much convenience. 
For Included. In every product you buy 
In the lupennarket are all time-saving, 
labor - IJghtenlng, nutritionally _ Im
proved, medJeally .. te, aclentlfleally_ 
in.peeled and tOlte-tantallzln, features 
you could possibly want. 

Wid, Choke 

Today, the larger .upermarketl stock 

alone 10 well with our Increallngly mOT1! 
casual way ot lite. 

Food It • BUgain 

It you .1111 think you're payln.: 100 
much for food, keep these tliurcs In 
mind: .Ince 1958 medical care has risen 
39.3% recreation has gone up by ~!O. o~, 
and the cost of traruportalion hn.' in· 
creased by 24.5%, whUe tood pdC'Cs 
have rilen lit a far Ilower pace- only 
20.9~ . 

So-now-when you really 1 hink 
about It, Iin't food the best bargain for 
your money1 

a. many a. 8,000 itema-a giant Itep 
from the old 1955 average at .,723-and 
as new Item. are developed the number 
Increosel every year. Our lupermorkets, 
now, have every thine going for the can
,umefl-wlth exotic food from avocado. 
10 I,.,," zlll wllh ,"UC<, old 10Yo,lIes Key Man I,.ue 
from canned lIsparalus to zwieback and 
new line. ot non-tood prodUctl like Supermark .... Aid Inner City 
toothpDSte, penl, malozine. and Iham- The lupermarket Industry can , .. n'e 
POD-i!xtm bonuses for the busy . hop- Inner city residents and Is accclera: ing 
per. . steps to do 50, the National Associ:,r ion 

The development of new iteml for of Food Chains declare •. 
sale In the ·.upermarketl renects our New ,upennarkets are being IOl'aled 
ehana:lng patterns of Ipendln, and way ' in ~ntral city oreas and old ones :Iff 
at life. For instance, 0 great deal more being returbl.hed to meet the Incren.;;cd 
II lpent on diet items today, not because need. ot relldenta, .0YI Clarence G. 
they are more expenslvo but because Adamy, pre.ldent at the NAFC. 
Americanl are becoming Increaslnlly 'The tood chain ' indultry has pro
tI,ure conlclous. On the other hand, vlded and will continue to provide the 
your .hopplng cart 1a probably allO most wholesome tood at the lowelt VOS. 
plied high with potato chlpl, pretzels, .Ible COlt to every cUltomer, no moiler 
rookie. and a brand-new cracker for where the atore may be located," 
dlpl, simply because there are 10 many Adamy laid. 
varieties ot .nacks and becaule they '0 (Continued on page 18) 
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Here is the 
semolina 

you've wanted 

from AMBER 

Yea the finest of the big 
dUN~ crop is delivered to our 
affiliated elevalon. 

And only the finest durum 
goes into Amber Venezia No. 
1 Semolina and Imperia Du
rum Granular_ 

We make Amber for dis
criminating macaroni manu-

" I'ty" facturers who put qua I 
first" and who are being re
warded with a larger and 
larger share of market. 

by Gene Kuhn 
Manager: 

AMBER MILLING DIVISION 

These macaroni manufac
turers tell us the consistent 
Amber color, uniform qual- · 
ity and granulation impr~ve 
quality and cut p~oductton 
COlts at the same time. Am
ber's lion time" delivery of 
every order helps tool 

A phone call today will in
sure the delivery you want 
for Amber Venezin No, 1 and 
Imperia Durum Granular, 

Be sure , , , specify Amberl 

A.BER • ILLI NG DIVISION 
FARMERS UNION GRAIN TERMINAL ASSOCIATION 

MI -General Office.: St. Paul, Minn. 55101 
MUI. at Ru.h City, "n. TlLEPHONEI 16121 646.9433 



Superma .... " Aid 
Inn.r Clty-

(Continued from page 16) 
Adamy delineated .Iepa that had been 

laken by -nemben ot the NAFC to 
meel the food nted. of Inner clty rell. 
dents. 

More than half a doun major food 
chalna are cUrTenUy aldin, the Nelro 
entrepreneur movement by furnlshln, 
marketln" manalerial, and operatIonal 
know.how to them at no cost. More w11l 
participate, Adamy said. 

"One weakneu In the Nelro luper. 
market movement h .. been lack of ex
perience In a bUIlncn which, by it. 
flercely competitive nature, requlrea the 
belt manalerlal akm •. We belIeve that 
black ownenhlp of IUpermarkets can 
luceeed only it the ownership can pro. 
vide service and product. equal to the 
white-owned Itore. Many chains are 
attemptin, to aid In closln, that lap," 
Adamy Ita ted. 

1DJa Hud.Con 

Adamy also cited the supermarket In
dual!')"s leadenhlp In the programs to 
hire, train and make productive work
en or the hard-core unemployed. By 
Increalln, the buying power or Inner 
city relldentl throu,h Increased em~ 
ployment the lupennarket Indullry .. 
well 01 the entire bUllness community 
can aceelerate their central city Inveat
mentl, Adamy contended. 

"Central city food atore openIngl 
have been accomplished delplte alte and 
penonnel problem., and I see no Ilow
Ing down or the Industry'. approach In 
this area," Adamy said. 

Educational Effort. 

Supennarkell will also attempt to 
make better . hoppen ot central eUy 
resldenll throu,h a newly announced 
educational program. "Right now we 
have In the works an educational pro
,ram which will show Food Slamp re
cipients how to eel the most nutritional 
rood. In greater quanlilies from their 
.tamps. One such pilot program ha, DI
ready been developed. Other pro,ram. 
will be coming out .oon which witt con
centrate on nutrition for youngslers n. 
well o. food shopping hlnta," Adamy 
.ald. 

"Already many food chains have 
home economist. on their .taff, who arc 
concentratin, In thl, area, o. well as 
general consumer service Projccl!l," 
Adamy reported. 

Adamy ,,110 .Iated that the luper
morkets ore continuing their effort. to 
ossurc that competition II a "real fnct" 
In central city areas. "This II, after all, 
the greah!st Insurance against dl.crlml_ 
notory lood prices that we can develop," 
he sold . . 
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"Make no mistake about It, We be
lieve that Inner city .tore. can aperate 
at reasonable prollt level .. and it 11 thb 
factor which wW encoul'1IIle further ex
pansion more than any other," he 
slated. 

"We . hare the concem or many 
American. over the char,es that the 
poor are discriminated a,aln.t. While 
we may have made mistake. along the 
way, both our private lnvestl,atlons 
and the record. we have made avall
able to many ,ovemmental bodle. con~ 
elusively prove that food chain. do not 
set quallty or pricln. practices by ethnic 
or Income areast" he said. 

''Thl. would be both Impractical and 
uncon.clonable," Adamy added. 

lam .... m 

He Indicated that the aupennarket 
Industry Is constantly revlewln. ita in
volvement In "the .oclal problems that 
confront the country, not only on Main 
Street, Detroit, but allO on Main Ave~ 
nue, VldaUa, Geor,la. We are dolnl our 
part. We w111 do more," he concluded. 

Spalhettl Plant In Walh 
A Iroup or Ne,ro bu.lnelSmen and 

community leaders recently dedicated 
what they say Is the ftrst locally Ini
tiated, owned and mana,ed Industry In 
Watta, dl.tric:t or Loa An,ele •. 

HI-Pro Food., Inc. will begin produc
tion or a proteln.fortlOed pasta on Sep
temoor 1 at 11301 Wilmln,ton Avenue, 
Los Anlelc •. The product will be sold 
locally al well as to Institution. In the 
nation'. poverty areH. 

William L. Mitchell, vice president of 
Family Saving. and Loan Auoclatlon 
and leader of the Ne,ro Inve.tment 
group, IBid the Inttlal ,oal Is to provide 
Jobs for 25 "hard·core" unemployed 
penons recruited lrom the Immediate 
community. 

The recruits wl11 be trained at the 
food processln, school of the Meal. ror 
Millions Foundations of Santa Monica, 
which II provldln, technical a.slstance 
to the new company. 

Mitchell laid he expecta to employ 
one hundred workers within two yean, 

Mitchell Joined Dr. Morris A.lmow, 
president or Meab for Millions, In D 

symbolic bolt-lightening ceremony In 
the leased, 40,000 .quare·foot plant. 

Dr. Aslmow, a profeslor of chemistry 
at UCLA, developed the protein enrich. 
ment procca to be u.ed in the making 
of 'paa:hettl, macaroni and noodles. 

A Quiet Revolution 
Llle ma,azlnc points aut n quiet revo

lution In tile marketplace. 

A paerallou agOI 

Husband: The breadwinner, IOn( 
haun, low pay. 

Wife: Place In the home; resp' :slble 
for household purchase •. 

Children: Seen and not hear~ (Pt
rlod). 

Toda,1 
Husband: Hllh 181ary, .horter ..... ork 

week, more lel.ure time. 
Wife: Frequently workln.. away 

from home. 
Children: Greater affluence; inde. 

pendence. 
The family, once rI,ldly organized, 

with members' role. expUcllly defined 
and mutually exclusive, has no ..... be
come a unit with ,reat OuldUy and l1ex. 
IbUlly. There I. now more .harln. of 
authority, leas division or labor, greater 
communication and interactions be. 
tween husband and wife, and crowln. 
influence by teenacers on household de. 
clsions. Marketers must a.k theml4!lveJ: 
nre yOU ,lvlng proper weight to . 11 
memben of the family? Or are you con. 
centratlng your marketlnl errorta 
alalnst a lingle member, at the possible 
cosily exclusion of the othen? 

Grac.ry Manufacturl~1 
Indudry Hlghlllhts 

Compilation of 1967 Ilnancla! results 
a. Insl,hls to the current .tatul of the 
grocery manufacturing Industry werr 
presented recently In Grocery Mfr. rna •. 
atine. Among the Ilndlnl': 
• Grocery manufacturers' sale. \'lent 

up ".7%, .lIshtly exc:eedln, the Dver· 
age of all U. S. manufacturers. rroll t 
rise of 6.5% contrasts with dedltll! In 
oil-manUfacture,. avera,e. 

• Food and beverage companies In. 
creased capital expenditures I a 
faster pace than U. S. all-lndu tr)' 

average; estimated at 121)6 over I 6S. 
• Dropout rate on IrOCilry prod : ta 

rose sharply. New product Intro It

tiona, on a high plateau, Incre ed 
anly .li,hUy. 

• Industry ndvertl.ln, renected mOl nt· 
ing rellstance to hllh costa. M.dS· 
ured media Inve.tments were up t:liy 
0.8%. 

'. Many companle. revlaed their on In· 
!zaUon charts. AuthOrity and reS~Jn' 
.lbUlty are spread over wider b.lse 
and many new nome. rise to thc top. 

• Merger trends eale. and empha~l. 
tums to generatin, more dlverslf,ca' 
tlon from Intemal sources. 

• International activities nccounl (or 
lncreaslnl proportion of U. B. bosc.od 
companies' .ale •. 

• All major Iracery product grouplnas 
benefit from new packalln, develoP
ments thut l Ire .. convcnlence. 
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Sal.1 '000 Profit ~ TOI' r .n Faad Retail ... 
'N' 1... Change III' 1911 

A&; .. .. .. . .. $5,45B,B24 $5,475,259 -0.3 1.0 1.0 
Safel )y .. . _ .. . 3,380,880 3,345,187 0.5 1.5 1.8 

Kroll ' .. ... . .. 2,808,074 2.659,983 5.5 0.9 1.1 

Food f air . . . . . . 1,375,000 1,298,621 6.0 0.' 
Atml .... ..... . 1,293,785 1,253,748 3.2 0.8 0.7 

Jt\\. t> ! •• ••• • • • • 1,244,417 1,060,137 17.4 1.4 1.0 

NsUi,lIol Tea ... 1,147,221 1,190,495 -3.6 0.9 0.9 

Wino.Dlxle .... 1,071,768 1,000,486 7.1 2.3 2.4 

Grand Union. . . 935,884 
Flnt Notional .. 640,116 

836,242 11.9 1.2 1.3 
841,896 0.3 

flnonclal Stat.m.nh: 

American Home Praduch 
I Q 11.1 1 Q lS17 t;f, 

Sales $298,363,000 $275,211,000 8 
Profit 29,288,000 26,416,~OO II 
Per Share .57 .52 
'Two-for·one stock Iplit April, 1967. 

Company salel breakdown or $1 bU· 
Uon volume Included: ethical dro.s 
Uff , packaged drugs 11%, laod prod
ucts 14%, household productl and 
housewares 12~ each, candy 10%. Sub
.Ianllol capital expenditure. were made 
during the year to expand production of 
food products. 

Lipton "B' 'NB 
Sales $2Il,716,270 $103,263,306 10 
Pront 14,245,136 12,666,260 12 
Per Share 211.78 189.33 

Sales Increase refiecled succelsful ex
pansion to nalional distribution af Lip
ton Main Dish Dinners and a full year 
or salel of Morton Houae Kitchens, 
acquired In June, I06(j. Tea and iced tea 
mix ~ales were higher and shore or soup 
mix market Increased. 

La..,ry', Faadl 

Sa! ~ 
PI! " 1 
Pcr ..,hare 

'II' $14,861,188 
1,105,967 

.99 

'liB 
$12,661,080 17 

982,Og9 13 
.87 

R., ..... "PM. Vertl,el '.''''' 
flU e,,' Mel Mechh.e. 
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Thomal Gracery 
Regiller Available 

Known as the Grocery "Red Book," 
the 70th edition of the Thomas Grocery 
Real.ter Is thumb Indexed Into ten sep
arate directories. The 1,700 page direc
tory cost $15 postage prepaid from 
Thomas Publishing Co., 461 Eighth 
Avenue, New Yark, N. Y. 10001. 

"Unimportant(! Is the feeling YOll get 
when you make a mistake and nobody 
nollees 11." 

-Typo Gnphlc 

Flexlbl. Bo9llinll of Lonll Cut 
Spaghetti and Macaroni 

Rovema has recently developed a 
Rotopac HPM machine for the auto
mntlc forming. flIlln" and /leallng of 
flexible bags for long cut pasta prod
ucts. 

In operation, this machine prlnlll find 
forms the bag In a horizontal working 
direction. Product may be led to Infeed 
atatlon by either hand-loaded or auto
matic Net Weighers and It Is then trans
ferred to the packaging unit. The pock
a,lng unit consists of a forming tube 
(,over which the flIm Is drawn to form 
the ba,. As the longitudinal seol and 
cross seala are completed, the product Is 
fed by plunger action through the tube 
and Into the wailing Oexlble bag. Two 
continuous belts serve to move the bog 
all the tube, after content Is received , 
two more belts dellver the finished 
package. 

A variety of wrapping fUms may be 
hr.ndled on the HPM such as heat-seal
able cellulose, cellulose laminates, poly
cell materials, heat-sealable papers and 
unsupported polyethylelre. Conversion 
from heat sealing to Impulse scaling Is 
rapidly performed by the simple ex
change of sealing bars. 

Package sizes on the HPM range to 
upproxlmately two pounds of mllcaronl 
and four pounds of spaghetti with width 
dimensions from 3"' to 8W' and bag 
lenaths of 10"' to 15\0'.1 ". Speed of outpul, 
up to 40 completed pllckoges per min
ut~ . 

lli ~.w ;.' .... 1 ,h.ck w.l.h., announce.d 
b Triang le Pa,kagll MachinelY Co .• Ch,

y 0 met" a growing need for complelely 
f~l~g,alrd pock'ging Wilems. The Trianolrl 
Thayer Checkwelghcr can monllal Ihl! wl! l~hl 
I a er 400 smali packagl!s pl!r mlnulc wilh 

~cc:ladC$ la wllhln one.holf glom per 
ckogl!. Using 0 Checkwl!lghrr In a pack. 

~Ino sequence IncreosC$ InSPl!c!lon rrlia· 
blilly and Impravrs OVl!rall packaalng iy~lem 
operation. Trlangll! Is Ih: I!Ilclusive ,,"olkell!r 
of Checkwl!lghen Ihroughout thc U.S., Can. 
eda and Mexico. ----

Rovcma equipment Is sold l!xclu~i\'c
I In lht! United Slotcs by Pnl'llmutic 
: cale Corporation. QJlncy, Moss"ch~
lIeUs. A subsidi ary, D~lomcrc & WII · 
IIams Co. LId., is 'he RO\'ema repre· 
sentllllvc In Cunadu. 

CI~"up 01 ~"I Ipo.h.ttl b.,,,. Ie. In'. 
wolrl". n .. ' .... ~ •. 
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Buitoni 
has the lead with 

Hercules· Film 
for overwraps 

Bultonl Food. Corporation ba'liven 
"hygienic" pacbaln. I atellar role in an 

ambitioul markedn, plan. OUlItandina in ncw 
clellan and color in every facinl on rctaU 

.helves, the uJea appeal of the ne., Bultonl 
packages I. enhanced by a brilh~ .parklin •• 

protective ovcrwrap of H.creWes- BX300 fllm. 
BX300 film I. a touab. durable. balanced 

polypropylene ovcrwrap that makelli neat. 
tight patusc. No crushed cartonl. No broken 

film, rC8ardleu of climatic condition •• Paculca 
alway. look 8reat on di.play. And the 

excellent moisture-barrier properties in BX300 
film keep food products fre.h from 

factory to family. 
Candy. tea, tobacco, bakery products:, 

frozen foods, chceie-You name the loodl, 
hard or loft-there's a Hercules film that tan 

make the package do • better job in your 
marketing plan. More economicaJ. too. Hcreulel 

film wraps more product. per pound of fUm 
. tor the money, handlcs well on automatic 

packaging equipment. For more information 
about tbe Hercules family or flexible tUms. 

aU or write: Film Diviiion, Hen:ulcs 
Incorporated, Wilminaton, Delaware 19899 • ..... 

.JL 
HERCULES 
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Rrprlnltd M'iIh ~rmlulo" lrom 'adalr. 
lind Proplr. 

I N the area from the Mlululppi to the 
Rockle. and from the Dakolal to 

Oklahoma, there are a lot of huna:r)' 
household. where at leatt one of the 
day'. three .quare meal. may have been 
In.plred by Martha Gooch. 

She'. the corporate creaUon of the 
Goorh Food Product. Company of Un
coin, Nebruka. She'. also the brand 
name of the company'. complete line of 
'hl,h quality, pack.,ed puta producta 
which h .. recently been expanded and 
reintroduced to consumen in the color
ful pack.Ju 

rdlu &om IUtcMa 

Tucked away Inlide the company' . 
hUle headquarten bulldin,. In Lincoln 
are the beautiful new Kitchen. of 
Martha Gooch, where a .teldy .tream 
of new product Ideal, new recipe. and 
new l ervlng .u,_eIUona are developed. 
Thele creatlonl reich conlumen In the 
Gooch marketln, area via reaular radio 
and televilion production .. newlpaper 
advl'rtlling, In bookleta and folden and 
on every packale of Martha Gooch 
productl. 

The company use. al1 these media In 
an extenllve prolram to expand Ita 
market by educatlna house wive. to a 
variety of new and dilt'erent use. for 
palta. Allhoulh Gooch hal been In the 
noodle and macaroni product. manu
facturinl bUllneu for 8fty yean, Gen
eral Manaler Arvlll E. Davia ltatel that 
the Martha Gooch Kitchens proaram 
and the Improved Martha Gooch line 
with Ita new packaainl have combined 
to produce a tremendous boott In lalea. 
"Reaction from the trade,.. say. Mr. 
Davll, "ha •• hown lreater Interelt than 
any thlnl we've IHn before. And in 
slightly more than the one year In 
which our new Martha Gooch line hal 
been marketed, .llel volume has 
doubled." 

Packlga. Halp Sal .. 

Dramutlc and unique new packallnl 
for the Martha Gooch line has been a 
prime contributor to this sale. SUCCIIIII . 

Working with It. Du Pont Authorized 
Converter, the company developed new 
package deallns which feature full color 
reproduc tion. of product servlna: lug
gestlont for each of the len Items. By 
using an exclul lve new procell which 
originated In Europe, the converter 
achieved . trlklng and colorful Ulustru· 
lions Ihroulh 8exogl'llphlc printing on 

. 

DuPont's high-quality 2-ln-1 polyethy
lene 81m. 

ObJaetl". Achl""d 

' 1 

A three-fold objective was aeeom. , 
pUlhcd. First: good prodUct visibility 
wa. combined with colorful, appetizing ' 
IdeDl for serving. Thl. wal Important 
beCDule Cooch consumer .urveys .how. 
ed that most shoppers are accu.tomed to 
looking for noodle and macaroni va
rieties not by name, but by shape of 
product ; und the need for educating: 
conlumers to new u.e. would be graph. 
Ically dramatized through lIIustl'lltionl 
on packale fronta and corre.pondlng 
recipes detailed on the back •. Second: 
package eye-uppeal WD, llteatiy Im
proved 10 Incteaae itnpullc uHruction 

and generate the quality Image at the 
Martha Gooch Une. Third: factors one 
and two were Ideally combined In : I!X

Ible, economical packallng delilnt'l: tor 
dependable hllh-Ipeed perlormanc. on 
the company'. form-and.IUI equip., ::nt, 

Canepa Nam •• Trea.u.e. 
The Boord 01 Directors of the John D. 

Canepa Co., makers of Red Cross M :I(I' 

rani Producta, haa announced the escc
utlve appointment of Mr. Victor " . 
Hinze to the omce of Trealurcr of the 
company. Mr. Hinze joined Canepa two 
years DCO as Comptroller. He lives In 
Wheatun, IIIlnolll with Ills fDllllly. 

.. ·its consistent high ,quality 

product will turn you onl 

D. mJlLD'UI E. Sons, Inc. 
557 THIRD AVE. BRDOKLYN, N.Y., u.s.A. 11215 

Ametico'. Lo, .. _' Macaron' 01. Mob,. Since 1903 • Wi,h Monauaman' Can"nuaudy lIe'aln.d In Sam. Family 
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Fair Packaging & Labeling Act
Progre •• Report. 

Congreuman Paul G. ROlen, In 
checklna: pro,l1!U made by indultry 
and government under the Fair Packa,
Ina: and Labeling Act, reported that 
seventy-Rve per cent of food label. re
qulnng chance have been chan.ed or 
are In the procell of beln, changed. 

To determine how quickly conlumen 
were reaUzln, beneftll provided under 
the Act, Rogen r~cent1y wrote to Dr. 
Jamel Goddard, then Commiuloner ot 
Food and ON, AdmlnlttraUon, and 
Paul Rand Obeon, Chairman of the Fed
eral Trade Commlulon, aikin, for a 
report on Implementation and the ex
tent to which Induatry 11 meetlna Ita 
relpon.lblUtlel. 

AII.nd" eommaadM 

Rogen , who helped formulate the 
Act, commended FDA and FTC for the 
way they have moved ahead accordln, 
to their reports. He aald, "I am particu
larly encouraged by the Itatement In 
Dr. Goddard'. reply that the record 
Ihow. a very large percentage of food 
labels already chanled and In use or In 
the hand. of the printen." 

"After noting re.ult. of a label. 
change .urvey by the Groct!ry Manufac. 
turen of America, Inc., Dr. Goddard 
conclude. that the food Indu.try Ia to 
be complimented tor the way In which 
it has moved to meet the .plrit and 
letter of the new .tatute." 

aNAl,,".,. 

The GMA survey reveal. that most 
member compante. have hat! to change 
over ninety per cent of their labela, not 
solely food producla but drugs, co.
metlcs, and packaged products .ubJect 
to FTC regulation. ~ven thouah esti
mate. received fram representative. of 
the printing and packaaing Industrie. 
indicate that total label chBngeover for 
aU product •• ubJect to FPLA cannot be 
completed for approximately two· three 
yean, the GMA .urvey .how. IUb~tan
tlal progress. Seventy-five per cent of 
those label. requiring change either 
have nlready been changed, are at the 
lithographer awaiting processln" have 
been eXempted by FDA, (lr have been 
Illven FDA extension beyond the July J, 
IDB8 deadline because of lithographer 
delays or In order to use up exlatlng 
stocks of la1?els. 

D.muds on Ind\lliry 

Congressman Rogers pointed out that 
the demands placed on Indu!try should 
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not be underestimated. The Wan Street 
Journal esUmated that the chanaes will 
mean $:100 million of new labels thl. 
year alone. 

The response tram FI'C Commlnlon
er MacIntyre Itate. that the FTC'. rei
ulaUons (coverina: consumer producll 
other than food., drol" cosmetics, and 
devices) were luued In proposed. fonn 
In June 1967 and In finalfonn on Mar~h 
ID, 1&68, and that Indu.try a. a who!.! Is 
acceptln, the Act and I. brinalng h,be)
Ina Into compliance with it. The l'om. 
mlsl.oner IBid that literally thoullond. 
upon thousands of Jl l ckale. must .,x
perience labelln, rhan,el and time 
must be granted to effect these changt •. 
However, he reported that chan,e. ale 
In fact being made. 

ProllI.radon PIobl.m 

Mr. Rogers explained that the Fair 
Packaglnl and Labellna: Act alao deBit 
with the problem of apparent protlfen
tlon of the number of pacbae .Ius hi 
whf~h some producll are marketed, and 
It provided for a voluntary 'lI.tem, un
der the ae,ls of the Department of Com
merce, for setting .tan~4rds to reduce 
the number of packa" .Ite. where .uch 
proliferation exists. Ue.plte .keptlcl.m 
expressed by some •• to the likelihood 
of effective action under IUch • volun
tary . ystem. he suld he WIS pleased to 
note that on June :17 of thl. year, Under 
Secrelary of Comml' tce Howard J, Sam
uels announced "remarkable progreu" 
In thll area and Inuld a detailed .tate
ment .howlng that ":n fourteen basic 
item. Ind'Jstry has ta}.'en . tep. to cut 
the number of package b!teS" and that 
".bUy-five other Industrlec hIve in
formed the Department they ,1re work
Ina: on plans to con. olldate packl,e 
.Ite . ... 

SllInlficant La. 

The Fair Packaging and L4bellng Ad 
represents the enactment by Conlrcu 
of a timely and significant law, IICCOrd. 

Ing to ROlen, and both the responsible 
agencies and the grocery manufacturin, 
Industry deserve commendation for the 
work they have done thus far In Its im. 
plementatlon. 

He noted, however, that label •• tllI 
remain to be changed and packaglne 
Itandanl. to be developed, wamlna that 
Congreu expects continued pro,ures. to 
alsure that the Intent of this .Ignlficant 
consumer legislation 11 fully met. 

-. -

Comment on 
ProUhrotion RelOlution 

Eric Vadelund, Weights & Mt lU~S 
Coordinator, National Bureau of , :and. 
ard., U. S. Department of Com .. ertt, 
wrote II follow. alter being Inf Ilned 

of the resolutlon on packB,ln, P ... . i!fer. 
atlon at the NMMA Annual Ml elin, 
(lee page 6, September luue) : 

"We have carefully reviewed th .... ~s
olutlon adopted by the National Maca. 
ronl ManufactureI'! Anoclatlon regard. 
In, .Impllftcotlon of retail packagf 
quantltle". It Is our view that this <a ction 
by the Alloclatlon wlll go far tow.rd 
fulftlllng the Intent of Congrel!l, and 
.hould benefit both manufacturers and 
con.umers alike. 

"Our only concem i. the long period 
of time between the pauage of the re •. 
olutlon and It. sUliested effective dale. 
Many manufacturers are currently In 
the procell of chongln,labels and pack
age. to comply with the mandatory pre
vision. of the Fllr Packaging and La. 
belin, Act. Further, any extensions of 
time to utlll1e existing .tock. of non. 
,·onformln, label. have not been Il1Int· 
,d beyond July I, 1989. It'. apparent, 
therefore, that manufacturers have to 
comply In all respeell with the Fair 
Packagln, and Labellng Act by that 
date. We would suggest a .Imllar elTec· 
tlve date for the .tandardizatlon of 
package quantities." 

Role of R_arch 
Franci. P. Tobolski, director of mar· 

ket re.earch for Container Corpor.l lion 
of America, in a talk before the A l crl· 
can Marketing Association: 

SpeakJne of the rote of re.ean II In 
developing creativity In the mark · ·Im: 
and merchandising of products, ~!r. 
Tobolski noted thll i "ven In to(' JY" 
competitive market, manufacturers 111Ji 
tend to lenore the role that basle ' :Dr' 

ket resean;:h can play in the .uccc ; of 
a product and It. package. Resear · \ I, 
marketing intelligence and 8 critic: In· 
put factor for en.urln, creativity 0 " the 
total selling effort. 

"Though most wl11 deny it, It reo 
main. a fact tJ~t too many basic !'lar
k.:tina decisions are st1ll made by the 
subjective, Intuitive, seat-of-the-p.lRts 
techniques of gueaslng, Ima,lning and 
speculating," .ald . Mr, Tobolski. Re· 
aearch, particularly with the sophisll· 
cated method. now evolved, la a mJJor 
lource of developing and directing (' re

allve tru. t throughout the entire spec
tru!n of marketlna. It mUlt be used 
funy and early and not relegated to • 
role subordinate to Dny other Input fot'
tor In the determination of a markelln. 
.tratelY, 

Til !! MACARONI JOURNAL 

BELT CDNVEYORS 
A complote IIno of slandord bill! conveyor. wUh modorn, 
~trcamllnod (ramos-.onltary con. Iruction and "quick con
nect .ectlon."-Speclal fulures are oRered luch as : Lori" 
. clf.allanlna drlvo pulloy.-Poworod rotary dorter. for wlp
Ina bolts on return slde-Du.t lIaM ~nc1o.urol~ Flot .wlru 
and mesh.wlro .1001 beUs, Wrllo Jur 11ullulln CC·lO. 

-' -.~ - -I 
• Snack Pood •• Powdered Prod· 

Cbemlcal •• Detel"lonll • In.ecU· 
Plour • PhBfmaceutiul •• Deana. I 

~~~}~~~~~~:~~~~::.~~::s~.~ntt.ry Con.lruetlon " 
. ft ./hr: Model. for 
. Bulletin CVC' ,lO . . 

':~~~fci~B~U~IL~;K~~AND BURGE BTci'RAGE BVBT~M-S·j A a AUTOMATIC .ELf BTOAAGE STATIONERY .IN STORAaE 
For 'Non·Proe Flow- For 'Froe.Plowlng' 
Ins'Matorlaluuch 8l: Malerlal. wllh auto· 
Snock footl s, cookies, mallc 'ln and Qut' loed 
frozon food. , .trlngy- 'Ylllcms, gala., alorm 
wot.slh.ky and other and conlrols. COflacl-
'brldsy' ilom •. Capnc. He. up 10 lW.ooo Ibs. 
IUDS up 10 70,000 lb., Dullolln cnS·lO. 

DulJelin CAC·IO. 

.L_CTRIC PANE .... AND CDNTRaLS 
'rho Key 10 Puctlcnl Aulomation II tn tho dOllgn and application 01 electrical 
componenla such a. photo controls, .onar devlco. and lolld slnte r D~}.sd AS~D~U 
cnglncor. Incorporate pro\'en concopt. whtch IIro accepled ns .Ian ar nn a 
not requtre odraordlnery allonllon. 

I I [ I 1 ad tt/ltr'l "lIIli • (fec,l.,. .nd ,!all·up ServJce. Ollcrlld: r1lnl b.lftu,ln. Ind 11,w1 • [Itell" n. 11111 III 

,.=lD W, tU.YMPIC .OUL.VARD, La. ANa.!.. •• , c:ALI ..... aDoe 
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FDA Roling Sh"ta 
Plant Evaluator System (PEV's) in. 

tonnaUon hal been lent by FDA', Bu
reau of ftclul.tory Compliance to Db
hiet Directors. The PEY'. are desllned 
to provide 8 data hase to Improve plan
nln. technique •. The new concept caU. 
for a problem-.olvln. Indualry-alde ap
proach Inltead of the present problem
oriented indlvldual·Onn approach. It I. 
dependent on a data bank of informa
tion on Industry prar.ticea and condi
tiona. 

PEV', will provide the needed data 
baae tor detennln!n. the condItions In a 
.peclftc Industry, IdentUylng problem 
patterns atrectlna lizeable legments of 

. Jpeclftc indUJtrlel, and meaaurin, 
chanle. In specific Indultries' compli
ance with .000 manufacturing prac
tice •. 

With the PEV'. It II expected FDA', 
DlItrlcli will be able to formulate more 
effective lon, ranle and .hort-term 
plan. with a well deflned knowleda:e of 
problem. within an Industry. II I. allO 
hoped Districts can better use avaUable 
manpower and funds as a result of thl. 
Infonnatlon. 

FDA Itrelle. that Plant Evaluators 
are not de.I,ned or Intended to store or 
rate Individual plantl and they are not 
to be used a. a lubstltute for the docu. 
mentation of any violation encountered. 

The PEV for MacaronI and Noodle 
Product. was Illued on July 29, Ig68. 

Raw Mal'rials 

1. Are proc:elled ,ralnl (Iemolina, dur
um nour, farina, etc.) and other raw 
materlall Inlpected upon receipt for 
rodent, In.sect or other contamlna. 
tlon what would render them unfH 
tor human consumption? 

2. Are critical raw malerlall (e.,., egg 
product .. dry milk products, etc.) 
received under the luppller's ,uar
antee of f~om from bacterial con· 
lamination or are they lubJected to 
bacteriolo,lcal examination by the 
finn' 

3. Are raw materials requIring re. 
trlgeration stored at temperatures of 
40"F or below? 

4. Are the raw malerlals, which re. 
quire slorage In the frozen state, 
held at O"F or below? 

ti. Are all raw maleriala stored and 
handled In a manner to prevent 
contamination or decomposition? 

6. Are packa,ln, materials for the Hn. 
bhed prodUct stored under s«nitalY 
conditions? 

7. Are potentially dan,erous chemlcala 
(e., ., pesticides, boiler compounds, 
etc.) properly IdenUHed, stored, and 
handled In a manner which wJJl pre-
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clude contamination of the tood 
products? 

8. II the raw material .tonl.e ' area 
frH of any evidence of the presence 
of dO'I, cab, bird. and vermin (In. 
cludln. rodenb and In.secb)? 

Naznlfaduria, eel Proeeuing 

9. Do all penon. handlln. food and 
tood contact .Urf.cel wear clean 
outer larment. and hair rellrainb; 
malnt.ln a hllh deltee of personal 
cleanUnell and conform to hyillenic 
practice. while on duty? 

10. Are frozen elll and other material. 
capable at ,upportln. rapid bacterl. 
al ,towth us!d without undue de
Jay after removal from .tora,e? 

11. Are dead 'pacel In equipment (e., ., 
boot&, talUn. boxe .. etc.) routinely 
cleaned? 

12. II equipment includln.scrap IrInd
en, dryers. dryln. room., extenders., 
dryer tray.. etc., free of any evl· 
denc:e of Insects or rodentl? 

13. Are fanl and blowen located and 
operated In a manner which will 
minimize the contamination at the 
tood producb by airborne contaml. 
nantl? 

14. II the water In contact directly or 
Indl~tly with the product from an 
approved louree (municipal .upply 
or telted private 10Urtt!)? 

tti. Are the contact lurfacel of utensils 
and equipment adequately cleaned 
on a scheduled bull? 

18. Are all rood addltlvel used per
mitted and are their restrictions for 
Ul(! observed? 

17. II the contamination or the food 
product. (raw materlall, in.ptOc:ell 
and ftnlshed products) averted 
throu,h properly dllpOSln. of all 
splllale, .craps, and n:tumed mao 
terlab? 

18. Are hand washing facllltle. avail. 
able In the ptOc:euln. areu? 

19. Are potentially dan,eroul chemlcall 
(e.a:., pelUcldel, boiler compounds, 
etc.), used In a manner to preclude 
contamination of foods? 

20. Is the manufacturin, areD free 01 
any evidence of the presence of ' 
dogs, cat., blrdl, and vermin Un
cludlng rodents and Insects)? 

21.·45. No Used. 

Flnbbad Product. 

48. Arc the flnl.hed products periodical. 
ly .ampled and analyzed for bac
terial contamination, Includlnl Sal. 
monella? 

47. II the ftnl.hed product storale area 
tree of any evidence of the presence 
of du,s, cats, bird. and vennln Un. 
cludlna: rodent. and Insect.)? 

fa. Is pACkalln, adequate to P'Went 
contamination of the product 

49.-&5. Not Ullod. 

LaboUDo W. PJomodoaa1 
M. Are the flnlIhed proclucll codrd to 

Identify the day of productlon~ 
&7. Dee. the flrm maintain an adequate 

inventory controII)'.tem which re
flecta the history 01 each lot from III 
raw material ltale throulh dl.trlbu. 
tlon of the ftnllhed product? 

&8.·60. Not Uaed. 

Add.d '_autlonl 

NMMA Director of Reaearc:h James J. 
Winston IUllest. the followln, pt.c. 
tiet=1 to au.ment plant JanUaUon pro
Iram.: 
1. All equipment utilized In the manu· 

facture of noodle producta Ihould be 
dismantled every 24 hOUri; thorough· 
ly cluned and Janltlzed u.lnl 200· 
300 paru per millIon of available 
chlorine followed by a water rinse. 
Thl. II e.peclally applicable to l'ga:' 
water mixer; hold In, tank; pump.; 
doser; dough mixer. and cutter. 

2. "Cleanln, In place" every el,ht houn 
.houJd be carried out In the cgl' 
water J)".tem; pump., connecliol\l, 
doser, etc. I recommund the un' of 
300 paru per million of aval1ilble 
chlorine. 

3. Dip IOlutlonl .hould be mado a\·311· 
able for workerl' hand .. Iodine lulu· 
tlons contalnln. 15-20 ppm of Iodine 
are very effective In the de.trurlion 
of Salmonella .nd other deletet:()U5 
arianism .. 

4. Liquid soap contalnlnl 3% UeXii'. 
chlorophene Ihould be Installed In 
walh rooml with Illn. on walls dl· 
rectln, worken to wash hands before 
retuminll to work bench e •. 

5. DOUlh In mixers Ihould not be 
touched by worken' handl; an alum· 
inurn scoop with a lonl handle, prop
erly Janltlzed, .hould be made a\'II II· 
able. 

Manufacturen are ur,ed to make a con· 
certed effort to comply with recommen· 
daUon. for "Good Manufadurin, Pral:" 
llces" In order to aafeluard the IntercstJ 
of the entire Indu.try. 

THB MACARONI JOU~AL 

lHE INSIDE STORY 
ATVIMCO: 

(or, how GO\..v.!y~r flberglaaa·reinforced plasUe bins save money, 
time and effort for a big macaroni company) 

Splc.· ... lng Goodyear 
bins neel when em ply, 
.lack when full. 

hly·hlndUnG bin. are 
IIghtwelghl yel Itrong, 
with tough NEOTHANE. 
rubberrtme. 

Ot.nt21Oog11lon Ilze per· 
mit, uniform grading of 
food by typo, Ilze, elc. 

Appro •• d by MID and 
Poullry Dlvlalon of USDA 
,nd Canadian Departmenl 
.f Agrlcullure. 

Employees wllte I_lime moving bini, Ipend more 
lime moving out macaroni. noodlel and vermicelli 
here al Vlmco Macaroni Co. In Carnegie. Pa, 
Goodyear bini make Ihe difference, They can -lor 
you, 100. For Ihe full moneY'lavlng Ilory, malllhis 
coupon loday. 

GoooliEAR 
Octo .... 1968 

L.b.r .... lng Goodyear 
bin. hold more per load, 
need fewer losds per 
quantity Ihan any prac· 
IIcal·alze slael bin •. 

SlnUlr" s8amless Inte
riors give dirt and baclerla 
no place 10 hide. 

EII,.I •• cl.ln with lusl 
detergent and steam or 
hot waler, bins won't cor
rode, contaminate or rust. 

~----------------------I Goodyear Aerospace Corporation 
I Box 9278 FFV 
I Akron, Ohio 44305 
I Please send me more Information on Goodyear's 
I flberglals·relnforced plastic bini. I Name TIUa ___ _ 
I Company ____________ ___ 
I Addra .. _____________ _ 
I Clly,Stata,Zlp _________ _ 

~----------------------~ 
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Tho lreak-Th_gh Compan, 
Henningsen Food., Inc. has JUI' pre. 

pared an attractive and Instructive 
company brochure. 

Henningsen brou,hl their experience 
In cSi dehydration to the United Siale. 
In the early 1930', and were leaden In 
the development of the egg·freezlng and 
dehydr.:atina Industry • . 

Their nral goal was to create D de. 
hydrated ell that would relaln all the 
Inherent qualltlel of rr~lh eggs such .a 
the ability to whip, coagulate, emutalfy 
and to retain natural elg fto.vor, nulrl. 
tlon and color. And In the proceu, pro
vide new eonvenlence In handling and 
ulln, eli': precision scallnl. fa,ler 
.mlxln • • complete perfomlance. excel. 
lent .helt life, .Imple and emclent han
dling. low cost, and calY Itorage. 

At the lime time. Henningsen Intro
duced new .. n!tary procedures and de
veloped methods for posteuritation of 
liquid ellS belore drying, which re
duced bacteria levels. Henningsen ruc. 
Cffded In both effort •. Today, every 
part 01 the food proceuln. Industry 
uses eIJ .olld .. and the use 01 e" soUd. 
has ,rown 110% In the lalt two yean. 

The company was a pioneer In pro-
ducln, lalmonella-ne,atlve e,g prod. 
ucla. They work closely with Federal 
relulatory a,enele. to establish hl'her 
• tandards for en .olldl. 

In the early 1960'1, Hennln,sen Intro
duced It. first dehydrated chicken meat 
and beef productl. When dehydrated 
these products recapture their orl,lna) 
flavor. Now they are being uled profit
ably In new foods such as Instant dry 
.oups, snack crackers, .auces, prepared 
dinners and canerole dishes that re
quire neither refrlgernUon nor freezing. 

RHHl'Ch Ih. X., 

Research hos been the key to Hen. 
nlngsen expansion. TodllY Hennln,sen 
asks lood manufacturers, "What do you 
wann" If you are lookln, for a wily to 
creah.! a new product, or Improve an old 
one, dlscun your problem with Hen
ningsen. If they do not have a product 
to meet your needs, they will attempt 
to make one. 

Their research center Is In Sprln,
field, Missouri with an extensive pilot 
plant wl1h virtually cvery type of de
ilydration equipment. Other facilities 
for egg breaking and riehydration are 
located at David City, Ravenna, and 
Norfolk, Nebraska, and at Malvern, 
Iowa. Meat processing II done at Nor
folk. 

In eaeh of the plants the company 
operate. special machinery, designed 
and built by themselves. One Is 8 new 
patented egg-breaking machine, the 
fastest one in existence and excellent In 
operator control. 
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The ~""lngMn Model 10 esKI breaking ma
chlnl b~1u 2596 fo.tlr lhon other ma
chInes. It break. and "paroll' over 10,000 

They have warehouse. in most major 
cities with 110 lales representative. cov
erin, the country and .ome 35 abroad. 

The orlanlutlon developed by Hen
nlnasen Is a tribute to the management 
of the chalman of the board, Victor W. 
Henningsen, Sr. and his .onl, Victor, Jr., 
president, and John T. Henninlsen, Ex
ecutive Vice Prelldent. 

A copy of the brochure I. available 
upon request from the company. 

Good Old Egg 
What Is on eliT 
To the housewife U'. breakfalt. She 

buy. 1 ~ do%. each week..,....no more, nG 
less-reaardle.. or price. Her com
plaints are twofold: "How about glvlna 
me a see-throulh carton, and Ottaslon
ally I ,et a broken eal." 

To the retailer elgl are a mixed blen
lng, varloully showing up al a head-

egg. an hour. providing Greatlr edible yl.1d 
whll. handUng all esKI I llel wlthoul reod. 
luslment. 

ache, 8 staple Item, a prollt builder and 
a 10Urce of frustration when he can't 
get distributors to provide him polnt.of· 
purchase material •. 

Dr. L. A. Wilhelm, presIdent of Paul· 
try &. EU National Board, compares Ihe 
ell Industry with the three blind men 
and the elephant. Each received a \'er)' 
different Impression simply because he 
discovered a different part of the bC3st. 

"Most of the bad Imall! of tht' eii 
industry I. In the minds 01 dlslrlull lol'J 
and prodUcers, and It'. not as bllt! as 
they think," said Wilhelm, "'tIl ntlnc 
that problems such as choleslerol. sal
monella Imd residues do ex Is"" 

He would like to view elliS thl ' \\,,,y: 
"This I. a wonderful budneu! I pro
duce the most necessary product hI lhe 
world-food. And I produce the !:Iast 
complete and nutrltlou. of foulls
e,gsl" 

Goyomment Egg Roparh 
U. B. Cold Blotag. R.part 

Shell EllS (Cales) 
Frozen whites 
Frozen yolk. 
Frozen whole egg. 
Frozen unclaulfied 
Frozen Ella-Total 

Crop II_part CC. Btat •• ) 
Shell ellS produced 
Averaae number of layefl 
Avernee rate of lay 

La,., llipart, 

Pounds 
Pounds 
Poundl 
Poundl 
Pounds 

Hens and Pullets of Loyln, Age 
EllS Laid per 100 Layen 

AuG'. 1. 1188 
258,000 

13,170,000 
. 27,0i2,000 

66,930,000 
4,978,000 

112,129,000 

JutJ' lIB. 
5,787,000,000 

305.200,000 
-18.9 

V.a, Ago 
301,000 

10,792,000 
23,440,000 
56,1184,000 

1,920,000 
02,730,000 

JulJ' .1., 
11,855,000,000 

307,400,000 
19.0 

Aug. 1. J ... Aug. 1 •• 11' 
305.317,000 308,597,000 

60.3 60.0 

S Yr. Awg. 
273.000 

20,622.000 
211 2701. 11 00 
112:000.uOO 

2,IOO.UOO 
100,008,U OO 

THE MACARONI JoURNAL 
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,J A COB S • WIN S TON 
LABORATORIES, Ilc. 

EST. 1920 

Consultln, and Analytical Chemls'J, speclalldn, In 
GIl matters Involving .he ezamlnallon, production 
and labtllng 0/ Macaroni, Noodlt and E9B Products. , 
I-Vito ....... d MI .. ral. Iorlch", ... t AlMy •• 

-2-EH Solin •• d Color 51:... I. It,. ..d 
1(004 ... . 

I-Sooooll .... d Flo., 1. .. 1,.1 •• 

4-Mk ........ lyab for .Uf'IIMOUI matter. 

~.Itory 'Io.t S.,YI,.. 
6-P.ItIe .... A .. lyal •• 

7-I.ctarfolotlc.' T .... for S.hnonll&c., etc. 

James J. Winston, Director 
156 Chambers Street 

New York, N.Y. 10007 

Th. n.wllt In production mlthod. 
Th. oldllt In Ixp,rl.nc. 

M.ln. the flnllt In IU product. 
Whatever your needs ... Use only the best. Use 
,",onark's Golden Yellow Eaa Yolks and Whole 
Eaa Solids, It costs no mc.re, 
For clalalfad Infofmsl/on 10 mit' your IndMdua' 
nllds, writ. or call collae': 

~ 
101"" 1011 ..... 1 ...... tllI,Mo.III. At 11~1·1I10 

Ocro .... 1968 

Eggs Like 
Grandma 

W,... Of call WIIlIfIeW, ....... 
~:;.2t;-t:.{t cu .. : W.I~Uw", \W.~.hkll 

Manufacturer. of Quality Egg Product • 

vote for 

MACARONI 
Push Notional Macaroni Week 

October 17-26 

Get details from the Notional 

MACARONI INSTITUTE 
P.O. Box 336, Palatine, III. 60067 
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Durum Production 15 IMportant 
Tilt GrlJI, ,11, IntufUJllotllll MllllnR Clln/. 

pnn, ,,"ployt,,'. puhlkallon, rtunlly Ilad 
un urf/dt fin tlurum pfflJuc:tlon. IIIRMIRilu 
flf, qllortJ M,{,I! ptrmlulon. 

I F there were no sales, it would be 
pointless to produce 1M'. products. 

And, on the "nip-aide" of the record, It 
there were no people, equipment or 
facilities to produce the product., It 
would be polntlel. to try to sell them. 

In our Increatlngly sophisticated mar
ketln, envIronment, this .ame thouaht 
con be extended In varying degl'1!el to 
other are.1 such as research and devel
opment, quality control, transportation, 
Onaneln,. clerical support, maintenance, 
and 8 hOlt of other functions. 

DUfennce In Nlllln. 

One of the contlnulnl "myateries" of 
durum milling ia "how does It differ 
from ft!lular flour mHling." The basic 
dlft'erence In durum semolina and dur. 
urn ftour-as compared to reKular wheat 
flour-stem. from the difference In the 
varieties of wheat from "'hlch they are 
milled. Durum wheat Is much harder 
than red sprlnK and winter wheats, and 
hal a "flinty" texture and a dlstlnctlve 
"amber" color. 

In the actual milling operation, dur. 
urn wheat Is Kround to produce a granu
lar product which feels like salt or IU. 
':: r-rather thin Q powdery prodUct, as 
III relular wheat Hour. The purified 
middlings from durum wheat ore 
known .. semolina. This product I. the 
ravorlte of the macaroni manufacturen 
becDu.e of It. creamy yellow color and 
exceptional Iluten quality. Us lenera! 
ftflnneas and consistency help It to re
tain II •• hape when «.oked, and live 
macaroni producl~ their firm "bite." 

Finer Irlndlnl of semolina produces 
durum flour, which Is used prlmarly In 
noodle making. Bread flour Is shunned 
by mo.t macaroni producen because 
of It. dull-white color Dnd "pasty" or 
"mushy" texture when cooked. In some 
pa.t yean, however. when the durum 
wheat crop was In short supply, there 
have been some blends of durum and 
brend wheats-primarily to "stretch" 
the crop. The overwhelming demand In 
thc macaroni tradc, of coune, continues 
to be for one-hundred per cent semo
lina, made from durum wheat. 

Production FacUJJI.s 

1M'. durum operation has two princi
pal production faclUtleI!I In the U. S.: 
one at Baldwln.vllle, N. Y. and the 
other In St. Paul, Minnesota. In Canada, 
their Port Colbome plant also hal a 
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dUNm unit. New Praeul! and Wabash, 
Minnesota allD produce dUNm flour 
(not aemol1na) on a part time basts, al
thoulh their primary prodUction I. fam
Ily and bakery flour. 

The durum unll at Port Colborne op_ 
erates dltl'erenUy than those In the 
United State. In that It Is designed to 
pruduce both durum and sprln, wheat 
products Interchan,eably. Actually, 
there are four separate milling units 
Includlnl the one which Is used for 
durum production. Although the entire 
plant employs some 200 people, only 
about six to ten work on the durum unit 
at anyone timc, IlIhou,h they run a 
complete cycle of shift .. 

Plant PlnoDDll 

Nick Flesch I. the plant manaler at 
Port Colbome. and BIU Connor, who 
has 36 yean with the company, Js the 
head miller and leneral oveneer of the 
dUNm operation. 

Ken Bartlett Is the plant mlnaler at 
BaldwlnsvUle. He has 34 employees un. 
der his Jurl.dlcUon. Runnln, the mill 
three shifts, this ,roup can produce 
enoulh semolina and durum products 
In on. montb to provide more than a , 
platter of Spalhettl for over half the 
population of the United States. 

At the St. Paul plant (two plants, 
actually: St. Paul "A" and "B" millJl). 
the plant mana,er Is ElKin Foster. St. 
Paul employs about 60 people and pro
ducc. more than half a million pounds 
of semolina and durum products per 
day. 

Ben Schwartzbauer, trick mlller, I. 
the aenlor production employee at St. 
Paul. He has worked there tor nearly 
38 yean. 

&. the next time you're enJoylnl a 
macaroni hot dl.h or a platter of spa. 

IheUI (rilitonl, la18lna, etc.) live I 

thoulht and lOme thanlu to the people 
at 1M'. dUNm pl'nt. who,e Individual 
and collective efforts C(ll., lI. !' 't to mlkt 
these the hllheat qua l, lv, ,nOlt nutri. 
tlous and delectable maclu'onl product. 
In the world. 

Crop ApprailGl 
Observen from the Crop QUllllty 

Council covered a 6,700 mile route from 
Au,uat 4 to Au,ust 14 throuah the Up· 
per Midwest checklnl Iraln ,tllndl, 
mol.lure condl~uns, and prodUction 
prospects of more than 700 fields. lIere 
are hllhlllht. reported by Executlvt 
Vice Pre.ldent Gene Hayd~n: 

IlKOrd Productlon 

Early seeding of sprlnK grain" ~ood 
.urvlval of wInter wheat and ,eneraliy 
favorable ,rowlnl condition. have con· 
trlbuted to record wheat produl'llon 
pl'OJpecla In North Dakota and Mon· 
tana. Much above averale yield ; of 
spring wheat, durum and barley were 
belnl harve.ted In North Dakota . lIce
ord winter wheat yield. were In I'res' 
pect for Montana. 

SprJnl bread wheat prospects rUdged 
from good to excellent In most of Ihe 
Canadian provinces of Alberta and 
Manitoba. Overall production potentl.ls 
In Saskatchewan were load, dcsplte 
earlier serious droulhl In southern 
areas. As a result of general rains. mol.· 
lure conditions were excellent In the 
three Prairie Provinces. Recent cool 
temperatures had slowed crop develop' 
ment Increasing the threat of frosl 
dama,e. 

Cereal diseases are not expected to 
sllnUlcanUy alTeel lraln production this 
year. 

Till! MACARONI lOUIlNAL 

That's rightl Triangle has increased its poly bag production speeds. A new 
high.performance development gives you a better seal, better bag, at speeds 
up to 40% fliSter. It's available now on Triangle single and twin-tube models. 
Running poly? Why not see how fast and trouble-free bag production can 
really be. Write, Triangle Package Machinery Company, 6654 W. Diversey 
Avenue, Chicago, Dlinois. Phone (312) 889'()200. 

_ .. __ .. __ r __ ......... _~~~~~~~ 
• Aad,... .... bIt·~ --Octo .... 1968 
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Early seeding. abundant rainfall. and 
favorable temperatures have contrlb. 
utcd to record bread wheat. durum and 
barley crops In North Dakota this year. 
In the heavy durum producing territory 
north of Lakota and Devlll Lake to 
Rock Lake and Lanlldon. stands were 
expected to averale 35 to 40 bushels. 
with some 50 bushel Relds likely. Some 
swathlnl ot durum belan In mid· 
Au.ust near Lakota and Devils Lake. 
but not until about AUlust 22 In the 
Lan.don areD. 

Increaaes In ' durum acrea.e were 
most evident \ I the Red River Valley 
north ot Far,o--Moorhead and in the 
northwestern North Dakota counties. 

. Scattered showeu In the Red River 
Valley the nrat two weeki ot Auaus' 
slowed harvesUng lomewh.t as tannen 
were torced to walt tor the lrain to dry 
enoulh to store. In areb where the 
heavy stands were lodged. matunng 
and drying was slowed even more. Lim. 
Ited amounts ot head bllllht were tound 
In several durum nelds. and only tracel 
ot black point were noted in early har· 
vested lamptel outllde the main durum 
growlnl area. 

Fields withstood earlier droullht .ur· 
pristnlly well in the Fortuna-Crosby. 
Powen Lake area ot extreme north· 
western North Dakota. Recent rahl' 
there aided flUlng ot head.. Bread 
wheat and durum In this area should 
averale 20 to 2ti bushell. North ot 
Minot and Ru,by to Mohall and Botti. 
neau. stand •• uffered more trom carller 
droulht. and yield. ot 12 to 15 bushell 
at bread wheat and 15 to 18 bushel. at 
durum were ex~ted. Some late seeded 
fleldt ot durum In this area had bene· 
flted from re«nt rains and might pro
duce 25 bushell per acre. 

Overall Montana .pring wheat pro.· 
pects ran.ed trom talr to good. with 
total production expected to be .lightly 
below average. Significant Increasel In 
spring wheat and durum acreage. had 
occurred In the northwestern portion 
ot tht> Trlanille. 

USDA Seml·AnnuDI 
Durum Report 

Based on condition. July I. the 1968 
durum wheat crop was estimated to be 
04.3 million bushels by the Statiltlcal 
Reportlnl Service of the U. S. Depa.rt· 
ment ot Agriculture. A crop ot this .Ite 
would be 50 per cent larger than lut 
year'1 crop and 46 per cent above aver
nge. 3.6 million acres were se.ded to 
durum thll Sprinl. 29 per cent more 
than in 1067. with all the durum .tates 
increallng the acreage devoted to this 
crop. Much of the increase was due to 
switching from hard wheat to durum 
because durum commanded 8 higher 
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price during the past year. Increase. In 
acreole ranged trom 10 per cent in 
South Dakota to 70 per cent In Minne. 
Iota. Yields are expected to avenlle 
215.4 bUlhell per harve.ted acre In the 
durum States and it so the U. S. crop 
will be the IlrIelt slnee Ut28 when near. 
Jy 96 million bu.hell were produl:~ : 
trom 8.8 mUlion acn!L In North Dakuta 
where 84 per cent of thi. year's produc
tion Ia expected. the yield per acre Ia 
eatlmated at 27.0 buahell 1IIImt n.ti 
bushel. In 1967 and the 5·year aVertle 
ot 28.7 bUlhell. Development ot the 
crop was reported IlllhUy behind nor
mal but lrowlnl condlUoftl It mld·July 
were tavorable tor lrowth. 

The AUlUlt 1 crop aUmate tor dur
um wu set at 104.588.000 bushels. Thill 
it up trom lut year's 83.013.000 bulbe)1 
anJ the 5·year avenae ot 84.457.000. 

Ilocb 

Old crop durum wheat .tored in all 
POlltion. July 1 amounted to 22.9 mil. 
lion buahell and were the In .. dlelt Iince 
1862. WJlh a hUle crop in Pi"OIpect. olr. 
tann .toclu were only about one·half II 
Iarle II lut year on that date. Ml11 and 
elevator ItOCkt Imounted to only 5.4 
mlUlon bushelL Farm stock. totaled 
17.1 mlJllon bushell July 1. only" per 
cent below lut year. Dlaappcl.ranee 
trom tarm. In the Aprtl·June quarter 
amounted to 14 million bu.hell. Baled 
on .tocka at the end ot the crop year, 
disappearance durinl the lealOn 
amounted to 69 mUlion bu.hel.. CCC 
owned only 310.000 bUlhel. on June 30. 
1968. CuadI ... _ 

In March. 1968 Canadian tarmers laid 
they Intended to Increase durum wheat 
acrelle Iharply trom 1967. Durum wa. 
2,3'9.000 aerea as compared to 1,3Z2.000 
In 1987. Prairie tarmen expected to 
plant 1,805.000 acre. to thl. crop, up 37 
per cent trom the year betore. The 1967 
durum crop wa. uUmated at 20.8 mil. 
lion bulbell In mld·October. 1987. The 
vl.lble .upply of Canadian durum on 
June 26, 1968, wal 14.2 million bushell 
compare! to 12.2 million on that date 

u.s, DWUDl Mlll Grind 
I ... 

lemoUa. 
000 cwl .. 

January ............ • ....... 1.146 
February . ..... • .•.. .. ... •• . 1.190 
March .. ..... . .. . ...... ... . . 1.11ti 
Aprll .....•... , . • ,. .. . .... ... 870 
May • •• ••. •• .•.. ••••••• .•.• . 895 
June . ..... ... .. • ..•.. • .. ••. "23 
July .•••• ... • .. . •..••• •••.•. 
AUluat ..........• •• ..•... •.. 
September •.•• ..•. •.. ••••••• 
October ....... .... •• . • .... • . 
November ..... •.•.•.. • ..•.•• 
December ........ • .••.•..•. 

In 1967. Canadian mUl'lround 3.~::1I,OOO 
bushels from AUlLust I, 1967 thruugh 
June 26, 1968. tor domestic Ule li nd ex. 
port. Overaeal export. ot durum Wheal 
from Canada II , the crop year (AuL:uJt I 
th~~~h illne ','tI) amounted to 0,, ;8,000 
ouahelL ClIlllmerclal dl .. ppearam·~ \\'IJ 
down .harply trom a year agIO and 
amounted to only IS.7 million busheh 
trom Au,ust 1 through June compared 
with 28.3 mUllon the lame period the 
year before. -In 1967·60 durum prices again sho\\'!d 
the mOlt .trenlth relative to the loan. 
For the entire yur No.1 Hard Amber 
Durum at Mlnneapoll. averalcd $2.01 
a bUlhel, lubltantlally above the loan 
rate. Corulderlnl the .Ize of the 1961J.6' 
durum .upply It 1. unlikely that prices 
could avenle al hllh In 1968·69. How. 
ever, durin. July leeo durum prices 
were atlll around 40t above the loan. 

Durum Expo", 
GOO lnuhell III'·" 1 ... ·.7 

Allerta 8.892 11.665 
Belltum 2,818 2,041 
Chile 0 ... 
Dominican 

Republic 282 m 
France 4,847 7.630 
West Oennany 610 411 
India 
Ireland 
Ita)y 
Japan 
Lebanon 
Morocco 
Netherlandl 
Norway 
Poland 
Portulal 
Spain 
Tunilia 
United 

Klnldom 
Venezuela 

Others 

Total 

o.rum 
000 b .... 

2.551 
2,805 
2.499 
1,937 
1,095 
2,032 

0 1.1110 
44 1.018 

3.228 4,109 
712 629 

0 853 
881 1,504 

3.870 6,145 
0 857 

854 0 
466 1.200 

0 0 
2,lH6 0 

101 6.270 
1.224 873 

315 0 

31,103 47,"4 

1"7 
&emoUDI 
000 twl .. 

1.151 
1.111 
1.170 

785 
1.013 

9611 
832 

1,192 
1,170 
1.2.7 
1,001 

886 

1915·N 

3.1'1 
1 •• n 

0 

140 
10.102 

267 
1.0501 

0 
3.938 

'"~ 3.07$ 
0 

ti.433 
71 
0 

in 
592 

0 

1 ':d4 
.26 

:n,B5~ 

Duu.;.n 
000 bUL 

:!.6S9 
:!,561 
:!.626 
1.820 
2.311 
2.180 
1.892 
~74I 
~781 
2,718 
2,211 
2,005 

TIIB MACARONI JOURNAL 
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TEFLON DIES 
BRONZE DIES 
CROMODURO DIES 

DIES IN TEFLON WITH INTERCHANGEABLE ROUND AND AT 
OVAL SECTION ELEMENTS 

Addr ... : Plinio • Glauco Montoni 
P.o. Box 159, Pistola (ltollo) 

OCTO •••• 1968 

Tel. 24207-26712 
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HERE ARE THE MEMBERS 
• of the Nattono.J Macaroni Manufacturers Association, dedicated tu elevating macaroni and noodle products manufac_ 

ture to the highest plane of efficiency, effectiveness and public service-indicated with the leUer A. 

• of the National Macaroni Institute, organized to popularize macaroni and noodle products through research and pro. 
motion-Indicated with the letter I. 

MACARONI MANUFACTURERS 
..4., American Beauty ••• ...... . . Los Angeles, Calif. 
A·I American Beauty . • . ••. ....... San Diego, CaUf. 
A·I American Beauty • ..... •.•••.• .• Denver, Colo. 
A·I American Beauty ••• ....•... Kansas City. Kans. 
14·1 American Beauty . .. •..•..•.. ... St. Paul, Minn. 
A·I American Beauty .......•.•..••.. SI. Louis, Mo. 
A·/ American Beauty ..••....••...•••. Dallas, Tex. 
A American Home Foods •....•.....•. Milton, Pa. 
A Angelus Macaroni Co ........ Los Angeles, Calif. 
A·I Anlhony Macoronl Co, "" •• LO! Angel .. , Calil. 
A Darilla G, R. F. iii ~p,p,A, ... , . , ..• Parma, Italy 
A B. Birkel Sahne . • ••....•... StuU~art, Germany 
A W. Boehm Company. , , •. . •• , .. ,Pill.burgh. Pa, 
A·I Bravo Macaroni Co ..... •.• .. •• Rochestcr, N.Y. 
A Bultonl Foods Corp .••... South HackensaCk, N.J. 

I California Paste Co ...•.••...•.. San Jose, Calif. 
A·I Calirornla·Vulcan Macaroni .. San Francisco, Calif. 
A·I John D, Canepa Co, , ••• , .••. ,., . ,Chlca~o, III. 
A-I Catelll·Habltant Ltd .. .. ... ... Montreal, Canada 
A Constant Macaroni ....•...• S1. Boniface. Canada 
A-I Conte Luna Foods, Inc ........•. Norristown. Pa. 
A Costa Macaroni Mfg. Co ...... Los Angeles, Calif. 
A-I The CreamcUe Company ..... Minneapolis. Minn. 
A Creametle Co. of Canada '" ... Winnipeg, Canada 
A-I Cumberland Macaroni Mfg. Co .. Cumberland. Md. 
A D'Amico Macaroni Co ...•........... SteRer, III. 
A·I Delmonico Foods, Inc .....• .. ... • louisville, Ky. 
A-I EI Paso Macaroni Co ..•••.••..... EI Paso, Tex. 
A·' Fresno Macaroni Co . . ....•. . .••.. Fresno, Calif. 
A Gabriele Macaroni Co .....•. Los Angeles, Calif. 
A Gioia Macaroni Co ........•..•... Buffalo, N.Y. 
A.' Golden Grain Macaroni ...•• . San Leandro, Calif. 
A·' Golden Grain Macaroni •• ....•.. Bridgeview, III. 
A·' Golden Grain Macaroni ..••..••.. Seatlle, Wash. 
A·' Gooch Food Products Co ......... Uncoln, Nebr. 
A·I A, Goodman" Son. , ... , .Long Island Cily, N.Y, 
A·I l. J, Gra .. Noodle Co, ." ..• , " .••• Chlcago. III, 
A Groccry Store Products Co .. . .. West Chester, Pa. 
A Grocery Store Products Co ..... Los Angeles. Calif. 
A Grocery StClre Products Co ... .... Llbertvville, III. 
A Hammond Milling Co ..... •.. . •• .. Hialeah, Fla. 
A·I Horowitz &: Mar,llareten ... Lona Island Citv, N.Y. 
A·' Ideal Macaroni Co ........ Bedford Heights, Ohio 
A Inn Mold Products, Inc ....... Millersbufl~, OMo 
A·' Jenny Lee. Inc .•• ...... ••...• .. SI. Paul. Minn. 
A·' Klentlel Noodle Co., Inc ....••• , •• St. louis, Mo. 
A La Rlnaseente Macaroni Co ..•.. Moonachie, N.J. 
A·' V. La Rosa &: Sons ............. Westbury, N.Y. 
A·' V. La Rosa &: Sons •........... Danielson, Conn. 
A.' V. La Rosa &: Sons ........... ... . .. Chlcago, III. 
A·' V. La Rosa &: Sons ... • .•..... . Warminsler, Pa. 
A·' V. La Rosa &: Sons .....••. •.. . Milwaukee, Wis. 
A·I Lipton.Pennsylvanla Duteh .Englewood Cliffs, N.J. 
A Long Island Macaroni Co ... .. .• Deer Park, N.Y. 
A Lusa.American Macaroni Co • . •• Fall River, Mass. 
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A~I D. Merlino &: Sons .•. •...••. .•.• • Oakland, Calif. 
A·I C. F. Mueller Company ....•... Jersey City, NJ. 
A~' National Food Products, Inc ...•• N,'" Orleans, La . 
Ap' New Mill Noodle &: Macaroni ... •... ChkJ;~, III 
A NODdy Producls Co. , .. ,., ..• • , . , , • Toledo, Ohio 
A·' 0 B Macaroni Company .•...• Fort Worth, Tex. 

, Paramount Macaroni Co ....•.. .. Brooklyn, N.Y. 
A Philadelphia Macaroni Co, , , •.• , Philadelphia, PI, 
A·I Porter·ScarpelII Macaroni Co ... •.• Portland, Ore. 
A Primo Macaroni ...•• . .. ...••• Weston, Canad. 
A·' Prince Macaroni Mfg. Co . •••.. . ••. Lowell, Mass. 
A·I Prince Macaroni MIg. Co, , .. • • ,Schiller Park. 10, 
Ap, Prince Macaroni Mfg. Co . ••...••• Detroit, Mith. 
A·' Procino-Rossl Co~ratlon ...••... Auburn. N.Y. 
A·' Ravarino &: Freschl. Inc . ...•• •. . .. Sf. louis, Mo. 
A Refined Macaroni Co ...•.•..••.. Brooklyn, N.Y. 
A·I Ramo Macaroni Co ...•.... San Francisco. Calif. 
A Romi Foods. Ltd. • .•...•...• • . Weston. Canada 
A.' Ronco Foods .. .•. ... ...••. ... Memphis. Tenn. 
A·' Ronzonl Macaroni Co ..... Long Island Citv, N.Y. 
A Peter Rossi &: Sons ..•..••..•.•. Braidwood. 111. 
A Roth Noodle Company •....•.. .. Pittsburgh. Po. 
A·I San Giorgio Macaroni, Inc .... •.•.. Lebanon. Po. 
A·I Schmldl Noodle Mrg, Co, , .. , . , . , .Delroil. Mich, 
A~' Shreveport Macaroni Mfg. Co . ...• Shrcveport. LII. 
A.' Skinncr Macaroni Co . •• ...•..... • Omaha, Nebr. 
A·I Superior Macaroni Co .. .. •... Los An~eles, Calif. 
A U. S. Macaroni Mfg. Co ..... . .•. Spokane, Wash. 
A Viva Macaroni Mfg. Co . •. .. •. .. Lawrence. M :1SS. 
A·I Weiss Noodle Co ... . •...• .. • .. ClevelartJ. Ohio 
A-I West Coast Macaroni Mf/!. Co • .. . . Oakla·.ld, Calif. 
A·I Western Globe Products. Inc ... Los Anlttles. C:lIir. 
A·' A. Zerega's Sons, Inc .. •...•••. ... Fairlawn. ~.J. 

ASSOCIATE MEMBERS 
A Amoco, Inc ....... ••..• .. ••...... Chica~o. III. 
A·I Amber Milling Div,. GTA .• , , .• • ,SI, Paul, ~ :' nn, 
A Ambrcttc Machinery Corp ..• . • .. Brooklyn, r-: .Y. 
A·I Archer Daniels Midland Co ... Minneapolis, I\l inn. 
A Aseeco Corporation .......•. Los Angeles, Cllif. 
A Ballas Egg Products Co ..•.. ..•• Zanesvlllc. Ohio 
A V. Jas. Benincasa Co ......•.... Zanesville. (lhlo 
A Bralbanll Company .••..•...••.•.• Mihm, Ila!y 
A Buhler Bros. (Canada) Ltd .. •• Don Mills, On l.lno 
A The Buhler Corporation ... . . Minneapolis, I\llnn. 
A Burd & Fletcher Co ... • ...•••. Kansas City, Mo, 
A Clermonl Machine Co .. Inc, , , . , • ,Brooklyn. N,Y, 
A DrFrancisd Machine Corp ..... •. Brooklyn, KY. 
A £Jiamond Packaging Products ... • New York, N.Y. 
A DuPont Company, Film Dept. .. . Wilmington. Dd. 
A Faust Packa~mg Corporation ...•. Brooklyn. N.Y. 
A Fisher flouring Mills Co. . .......• Seattle, Was,h. 
A General Mills, Sperry Div ....... Palo AIIO, Calif. 
A Hayssen Manufacturing Co ..•••• Sheboygan, Wis. 
A Henningsen Foods, Inc .•.....• • New York, N.Y. 
A Hoskins Company , ..• . , ••. ,'" Llberlyvillc" III. 
A·I International Milling Co ..• •. . • Minneapolis, Minn. 

THE MACAJl.ONl Jou~Pl,"" 
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HERE ARE THE MEMBERS-
A I.awry's Foods, Inc ... .••.••. Los Angeles, Calif. A Wm. H. Oldach, Inc .. ......... I'hiladelphia. Pa. 
A I). Maldari &. Sons, Inc ... • .. .. . .• Brooklyn, N.Y. A Paramount Packaging Corp ......... Chalfont. Pa. 

A.' Peavey Company Flour Mills .. Minneapolis, Minn . A-' Rossotti lithograph Corp . . ... North Dcr~cn. N.J . 
A \lcCarthy and Associates .•••.•• New York, N.Y. 
A ~lcrck &. Co., Inc .• ••••..•. ......• Rahway, N.J. 
A ~tun!ion Bag Company . . ..••••• Oeveland. Ohio A Schneidcr Brothers, Inc •.... . ....... Chicago, 111. 
A.' North Dakota Mill &: Elevator .. Grand Forks, N.D . A Vitamins, Inc • .. .. .... ........... Chlcago. 111. 

From tho Palta POit 
Pasta Foods Limited of 81. Albans, 

Hert!. EnRlllnd publishes a monthly 
Rfer with news of the company and Its 
products. 

A recent luue told about Kenneth 
Lloyd Spencer, who joined the company 
II laIn manager over a year.and.a
hair Ui:O. He spends most of his time 
d~veloplnR the retail side of the busi
ness, And he has produced result •. Since 
Seplrmber, 1968, when he came with 
Plst" Foods, IDles have Increased lome 
U% . 

U(lj' lI Joining the company he law 
1'0\'0 ., ICDS for rapid development. The 
111'1\ '\ a5 on Improvement In packaging, 
lie (, :md that leIS than 20% of prod
tl tt! I"ere ft1m wrapped. Today It Is In 
(']lC(',. of 81%. Seeondly, he sow opper· 
tun: \;' in private label packing. 

p~' .' a Food! produCi!s the greatest 
"atiI 1r or prrv!:..\·~s manufactured In the 
Un~ i. (1 Kingdom with 10nR goodl, Ihort 
10011·, CJlded goods and Ihapel. Their 
OWn bnlnds are Avery and Record. They 
pad . for .uC'h lupermorkets 8S Tcaco, 
AUil'd Suppliers, Key Marketl, Pricer· 
lie. " IC. The retail trade tokes poundl, 
12 IllI IiCes, half-pounds. The catering 
Iradl' IlIkel', 14, 28 ond 5tllbs. 

Nuke. Sune, 
R"ttml gr~ry trade resenrch Ihows 

Ihal South East England (the DreB 
rouRhly COvered by London. Southern 
and Anglla lTV areas) account. for 
~% of aU dry posta lales In the U. K. 
Ihhough only containing 34% 01 the 
population. A.nd on Important point to 
ttmcmber Is that substantial quontilies 
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01 pasta arc laId by Italian oullett, 
whose solei would not be reflected In 
theae figurel. 

Dy volume, the market tokes 40% 
Ipaghettl, 40% short cut macoronl. 20% 
other postas. By monetary volue how
ever, each repre.ents about one·thlrd. 
The louthern half of England aeUs for 
more Ipolhettl and for less short cut 
macaroni, whilst In the north the reo 
Verse is true. 1Iallan and continental 
communities In the UK consume large 
quantities of pashl shopes of various 
kinds. 

Pasta Foods recently brought out a 
, lb. pack lor the catering trade. The 
orlelnal thought WD! that It would en· 
able caterers to estimate their quanti
tie. more accurately without weighing, 
But the surprise was that this pack also 
proved attractive to London's 1Iallan 
community, who really appreciated the 
quality of the pasta supplied. 11 Is Inter· 
esting to note that a 7 lb. pack would 
lalt the nvernge En.llllsh family for 01· 
most a year. An Italian family con
sumes the contents In lesl than a week. 

Displ., PotUloRi 

Self service slores display P9sto In a 
variety of places and positions. In some 
ra.es. short cut macaroni Is dlsplaYl'd 
with cereals, whereas spaghetti Is best 
placed with canned tomatoes, puree, etc. 
Due to the considerable Inconvenience 
of displaying 2t Inch spaghetti it Is 
often relegatl'd to any corner which 
will take Us length. As a result, apa· 
ghetti salel frequently suffer. Some mo· 
jar chains oC stOteS are now tending to 
boost sales 01 delicatessen with special 
sections, into which all pasta. including 
special Ihapes are incorporated. Re
ports lay that this has Increascd not 
only dellcatell!!n and posta sales, but 
has shown an upward trend In turnover 
for the whole store. 

Pasta Foods hove produced on aUroc· 
tlve dlsploy stand. espednlly designed 
to carty poslo and lome rclnt'!d Items. 
It Is pennonent, in bright wire. They 
are considering gJvln'! It free to stores 
whlrh can tum over substantial quan· 
titles of posta within agreed periods. 

Yankoe Noodle. 
"Dream a little (you C\luld slort a na

tional institution!)" soys the caption on 

" 

an ad by Atlos Chemlcnl Industries, of 
Wilmington, Delaware. Copy soys: 
"Yankee noodles? Why not? Sell them 
stuffed with Maryland crab, TllXOS beef, 
Georgia peaches ... right on through 50 
stote foods. Come to think of It 'Yankee 
Noodlel Dandy' Isn't so for fetchedl" 

Then asslstancll Is olJered In the de
velopment of new foods through one of 
Atlas' technical services. 

Now Produch Spur Growth 
Almost all of Ihe annual sales gains 

in the grocery business can be traced to 
new Items, according to A.. C. Nielsen 
Company, the International marketing 
research I1rm. 

Items not c1assi l1ed as new during the 
lotcst 12-month period measured by 
Nielsen occounled Cor jusl over $57 bil· 
lion In lales, abo'.!t equal the tolol vol
ume of the previous year. New items, 

~~::~e;itl~~~~u:I:~. ~~I:~o~s~2~:%bl!i 
the year's total business. or neorly all 
the gain. 

While new products can be highly 
profitable, Nielsen pointed out that In
novation also has Its risks. Of 100 new 
producls offered to grocery buyers, only 
23 eventuolly are accepted. 

3S 
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BRAIBANTI HAS 
ALL THE FACILITIES 
TO SOLVE ALL YOUR PROBLEMS 
SPECIALIZED TECHNICIANS 
HIGHLY QUALIFIED 
ARE AT YOUR DISPOSAL 
TO SATISFY THE MOST 
DEMANDING NEEDS 

Til E M ACAROSI JOUKS \I. 

IMA(:HINIERY AND 
PLANTS 

FOR MACARONI 
FACTORIES 

OF ANY SIZE 
AND ANY 

OUTPUT. 

• rAt 
DOT r INGG. M., G. BRAIBANTI • C. S.p.A. MILANO · LARGO TOSCANINI, 1- TEL. 792393 · 780931 

Sou 'EPAESENTATIVES IN TilE U.S.A. AND CANADA 
LEHARA CORPORATION. 60 EAST ·41 STREET NEW YORK. N.Y. 10017 ITEL. MU 1.64071 
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John Swa" 
John Swan, Divl.lonal Sale. Manailer 

of Rouotli lJtholrlph Corporation, 
North Berlen, N.J., died on July 11, 
1988. Mr. Swan IUtfered • heart attack 
whUe aWlY trom home on a buslneu 
trlp. 

He WI. employed by the Rossotti 
orllnlution tor 18 yean rl.m. throulh 
the .ale. department to beeome Divi
Iional Sale. ManDler for New York 
State and New En.land. 

Born In Newark, N.J., John moved 
hi. relldence to Roche.ter, N.Y. when 
tranlferred there by ROI.otU In 1952. 
He WII an Air Force veteran of World 
War II and a lraduate 01 Seton Hali 
Unlvenity, South Oran.e, N.J. 

Mr. Swan 11 lurvind by his wife, 
Bernice. 

WANTID-Used D. F. long and Short Cut 
Pr.ual. Bo. No. 255, Macaroni JO\Jrnol, Ad Ag'"c, to, Ron.onl PolotlM, III. 60067. 

'01 SAU--Co .. ,ltN, a .. toftMtlc, ",1MIo,. 
."ul,..."t, for <40tOOO 1bI. dolly producllon. 
long, Shari, ana Noodle ProdUCIS. Bulk 
FkMJr SV'lem. St. louis Moc. Co., 5119 
BllChofl, 51. louis, Mo. 63110. 

WANTED-... at' .... ty,. ..... 1,..."" .hU'''' 
K""4.,, Dou~!oo.~" ,.4 e .. "or. '" 211, 
M"o,.,,1 JOY,.o', """"" III. 'G067, 

Ref.re"c. MOleriol1 
NMMA Seminar on Wheat materials 

In vinyl binder, $5 from Association 
office, P.O. Box 336, Palatine, 111. 60067. 
Include. 76 page book "From Wheat to 
Flour," .taUslical tabulations on durum 
lupply and dlotrlbution, copies at pa. 
pen presented at the Minneapolis 
meeting. 

"Macaroni Productl. Manufacture, 
Processing and Packing." second edi. 
tion by Dr. Charles Hummel, $19 do
mestic, $20 torelgn, from Avl Publishing 
Co., We.tport, Conn. 06880. 
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The Ronzonl Macaroni Company hal 
named Fire.tone and A.uoclate., Inc. to 
handle advertilin. in all markell, ef
fective September I. The announce_ 
ment wa. made by Emanuele Ronlonl, 
Jr., . "TIpany president. The ageney, 
which nat been handlln. the account 
In Philadelphia, Bo.ton and Providence 
tor the pa.t year, will now advertlae 
Ronlonl producll In the company'. 
main market, New York. 

"Dot," Thll Hoodl, PUdding 
Noodle puddlna I. alway. d" htloul, 

but an extra added special InJ,; !~-dlenl 
can pu.h It up Into a clau aU b) illl'lf. 
Datel ean make .uch a dUferelH e, Ir. 
cording to the Home Economirl lJepat\. 
ment of the Bordo Product. Company. 
packen and proceuors of IIll J)OMtII 
pitted datel. Here Is theIr recipt· ror . 
most delectable noodle puddlnt: thai 
make. an excellent Iide dish or dl'UeM! 
1 8·oz. package ftne cut egg lIuodltl 

\1 cup butter 
cup Onnly packed brown lugar 
8·oz. packale Bordo Imported diced 
date. (or whole dates, cut up) 

1 tablelpoon lemon Juice 
1 e.1 
Cook the noodles accordlnl to pack. 

a.e dlr.x:tlonl. Drain. Mix noodles with 
butler and brown 'U,ar until both Irt 
melted. Add datel, lemon Juice and (!II. 
Mix until blended. 

Bake in lrealed I-quart casserole II 
350- tor 30 minutes. 

Serves slx. 

Plzuogotti '" 8 •• f 
American Home Food. 1. markelinl 

Chef BoY-Ar-Dee PizzaleUI 'n Oed. 
The product Is blte.slze spaaheltl lind 
beet In a pizza saute. 

Four color pale ad. In FamilY Circle 
and TV Guide are scheduled. Tele\'l!lon 
advertising 1. planned for children (lnd 
adult .howi. 

H.w J."", Lt. D •• ig" 
Mr. H. C. Boehnhardt, Vice Pre 'id(!nl 

Dlroctor of Sale. for Jenny Lee, In ..• 51. 
PaUl, Minneaota. hal announced that 
effective Immediately the entire .-IRall 
carton line ot Jenny Lee Moc:,ronl. 
Spoahetti and Egg Noodl~ v::oducl.- will 
feature a new red pack-lie design 

Alter extensive le.lln, a new vl hrant 
red color with yenOW outllnlnl \\,1.' de· 
veloped. Larle readable proJuct r. lmes 
will provide increaaed ahelt Impol t and 
better conlumer IdenUOcatlon. 

TilE MACARONI JOURNAL 

...• 

1. Wh.111MOUI "'"" atar said, "En,,· 
tMIg t ... tot I gal frOm l.ung spa
pHI"?,.) Qlnalollob,lglda (b) Sophia 
Lorin (e) Shirley Temple. 

1.1ho CNItlllIftJopcl macaroni prod
IICta 1ft .Irioua Iorras .. Iq .. , (I) 
SIXXl B.C. (b) 1500 A.D. Ic) Ju.llller Ihe 
t9; roll. 

,-.... 

..... p 
J.Accordlng 10 lo., -sill noodIH mu.1 
conllin-tn addition to "",ollno, flour 
1nd •• I.r? (')10% Igg .olld. Ib)S.I5% 
tag .o lld. Ie) ono meatball. 

.. Til!! Di9l1bnoNafAlrkulturi rlpOrU 
• /tcord worid .molt crop 10' , .... 
KG .. m • ." bulhlll MIl dull be? II) 940 
IhO ~ , ,'rMt Ib)U million (e, U billIOn. 

1 Til, Diamond PacUgIng Produell Ol
Vllion pro.wn top quatllf PKllqIng to 
lilt UICItonIIftduIby br which ptinUnll 
1I'It1hod? (.) OIf .. llIthography Ib) Lit. I.'P"" (e) OrlYUrt. 
An •• .,. 10 0UIa: 

~td moA~~ 1":1 I. 'q :c":e'q I, 

IIIHU 
,\WltU ttF 

SIIAt,HUTTI' 
Nexl to Ihe hoi dog, macaroni products 
luch al Ipagheltl and noodlea (with 
hamburger) are mealtime favorites of 
millions 01 American. 01 all eges. 
How much do you know about 
macaroni? Try Ihla Olamond 
Packaging Producta Olvl
lion Quick Quiz and see. 

• 

DIAMOND PACKADING PRODUCTS DIVISION 
DIAMDND NATIONAL CORPORATION 
1)3 1",.0 &11 ...... r . Nlw >(JIloO. lo;rw >0lI0: tOG" '''l'I ''' ' 'I1)tt 



Whenafella 
needs a friend ... 

friend (frend) n 1: a pel1!On whom 
one knows and is (ond Oej an 8880. 
ciate regarded with mutual re
spect. 2: 8 person on the same aide 
in a struggle; an allYi one held in 
common esteem. 

That's us! 
For quality, service, experience 
and know-how, count us as a 
friend when you need one. 

INTERNATIONAL MILLING 

MACARONI 
WEEK .... 

~ CELEBRATE! ~ 
~ with a 

DURUM DIVISION 


